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Abstract

 

The discourse of self-help books has gained popularity during the last decade or so. 

Cross-culturally, however, this discourse incorporates different cultural beliefs that might 

cause problems for the “other” and for translators. Within this context, the aim of this thesis is 

to assess the translation of Elizabeth Gilbert‟s 2006 book, Eat, Pray, Love, translated to Arabic 

in 2009 by Zeina Idris, under the title “ٛؼبَ، ٕلاح ، ؽت” (Ta‘aam, Salaah, Hub). Due to the 

importance of culture in this era of globalization, cross-cultural communication tends to raise 

issues and pose problems that affect text receivers, including translators. This is particularly the 

case with a book such as Eat, Pray, Love—as one of the bestselling self-help books—

containing elements from four cultures (English, Italian, Indian, Indonesian), that become five 

when considering the Arabic translation. The Arabic translation shows an aggressively 

interventionist approach by the translator in dealing with elements that are not compatible with 

Arab/Islamic culture. This methodology raises larger questions about fidelity and the ethics of 

translation. 
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Chapter One: Introduction 

  

 Thanks to the fruits of mass communication, the internet, easy and inexpensive means 

of transportation, and telecommunication technologies, the world is aptly depicted as a closely-

knit global village where peoples from different backgrounds, cultures, and geographic zones 

have come closer than ever before. Even the music and lyrics produced in one language find 

instant acceptance among people from other regions and with highly varied backgrounds. 

These factors have greatly contributed to the phenomenon of globalization. 

 Yet, despite this integration, there remains the significant and omnipresent difficulty of 

translating the written word or interpreting the spoken word for others (those outside the 

language group of the original) to accurately and completely comprehend the spirit, purpose, 

and nuances of the original text. Also, in many international systems including the United 

Nations, the European Union, and the G-20, many languages are used concurrently to reach 

domestic audiences and beyond. Treaties, contracts, or memoranda of understanding among 

countries, multi-national organizations, or individuals, depend on the accuracy of translations. 

However, despite all possible efforts to remain objective and precise, differences in 

interpretation do occasionally occur, giving rise to disputes and subsequent arbitration. Simply 

put, the reasons for such misunderstandings are that people from different socio-cultural and 

economic backgrounds sometimes miss the essentials, which are unfortunately lost during the 

process of translation.  

 Classical literary works, such as Leo Tolstoy‟s War and Peace, Charles Dickens‟ A Tale 

of Two Cities or Shakespeare‟s Macbeth, have all been translated into more than a hundred 

languages. No doubt, these works have retained a great deal of their glory in translation. 

However, if one were to ask the authors if any of the translations truly projected the spirit and 

thinking of their works, and all the nuances intended, it is very likely they would be somewhat 
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dissatisfied with quite few of the translations. This situation exists simply because the culture, 

upbringing, values, religious backgrounds, schooling and social environments differ from 

society to society and region to region, not to mention the intentional or unintentional bias of 

the translator due in part to the effects of his/her own society, upbringing, education, etc. 

 This difficulty occurs even when a text is interpreted from one language to a different 

dialect of the same language: there is inevitably some loss of meaning.  For instance, a poem in 

classical Arabic, when paraphrased/interpreted in the same language, would lose some of its 

coherence and spirit, some of its intensity and depth. This is in part due to the availability of 

many competing interpretations, in part to constraints imposed by the process of translation. 

Whether it is for academic purposes, business reasons, or in guiding inter-state relations, 

translation is thus an extremely difficult task, demanding the highest level of responsibility.   

Cultural diversity makes this world more beautiful and interesting, but it also causes 

friction among societies, due mainly to a lack of understanding, giving rise to a multitude of 

problems. Art, writing, TV, the internet, and similar modes of communication help us bridge 

this gulf and bring us closer to each other. As Tomlinson (1999) writes: “Globalization lies at 

the heart of modern culture; cultural practices lie at the heart of globalization” (p. 1). 

Globalization facilitates intercultural communication, but this does not mean that cultural 

diversity is somehow automatically accommodated. Certainly books and their translations in 

local languages play an important role in neutralizing intercultural differences. But this is only 

one step in a long and ardent process of communication across cultural and linguistic 

boundaries. 

Self-help books are a case in point. They assist in self-discovery or self-development, 

and are a popular source of inspiration; many people make use of the techniques presented in 

these books. Katz (1993) characterizes self-help “as a type of cultural phenomenon spanning 

the modern era” (cited in Archibald, 2007, p. 39). Self-help books have received greater 
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acceptance in the present era of globalization. Self-help techniques are widely used to relieve 

stress, solve problems, or develop skills. Thus, almost by definition, self-help involves self-

guided improvement activities that can be attained from books, video presentations, support 

groups and other methods.  

However, self-help books typically involve techniques endorsed and used by certain 

groups of people in a particular culture, to gain emotional support, empirical knowledge, and a 

sense of belonging for very little money and in the privacy of one‟s own home. These unique 

cultural products need to be translated, and this is where the difficulties most acutely lie. 

Translated versions of self-help books have spread extensively in the Arab world, in large part 

because of their success in their countries of origin. Translating a self-help book, as in many 

other translation situations, is more than just transferring words. The self-help book in its 

original form involves the merging of numerous cultures into one work. In translation, the 

number of cultures involved increases substantially: There will be the author and his or her 

universe of discourse. But there will also be the translator and the target audience to consider.  

A large number of these books are now being translated into Arabic and, not surprisingly, are 

receiving both acceptance and criticism.  

With this in mind, the well-known book Eat, Pray, Love by Elizabeth Gilbert, 

originally published in 2006, will be examined here. The book is a New York Times bestseller, 

with more than10 million copies sold worldwide and more than10 million copies now in print 

(Gilbert, 2012). This self-help book has been translated into Arabic by Arab translator Zeina 

Idris. 

As a self-help book, Eat, Pray, Love is a cultural phenomenon in its own right, thus 

meriting careful study and analysis under the umbrella of Translation Studies. This is justified 

by the fact already alluded to, namely that the book incorporates many cultural backgrounds 

and respective points of view, including American, Italian, Indian, and Indonesian. Eat, Pray, 

Love is a journal of Gilbert‟s travel adventures and self-discovery through Italy, India and 
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Indonesia in that order. And, with the Arabic translation coming along, a fifth culture is added 

to the other four. 

The aim of this thesis is to evaluate the gains and the losses in translating Eat, Pray, 

Love into Arabic, and to analyze the interplay of different cultures and how these have 

influenced the process of translation. An assessment will be conducted of how well the 

translator has represented the four cultures: What kinds of strategies have been opted for and 

how effective these have been. This thesis consists of five chapters. Chapter One introduces the 

thesis. Chapter Two provides definitions of translation as process, equivalence types, 

pragmatics, and discourse analysis and translation strategies.  Chapter Three discusses 

semiotics, its components and how semiotics affects translation. Chapter Four lays out the data 

and presents an analysis of the cultural issues involved in the translation of Eat, Pray, Love 

into Arabic.  Different examples of culture and semiotics are examined. For example, the 

concept eat (in Italy), exercise physical resistance and perform prayer (in India), and 

experience spiritual resistance and love (in Indonesia) are all „signs‟ worthy of attention by 

both translator and analyst. These semiotic constructs are analyzed to demonstrate cultural, 

religious and social lifestyle differences in the two texts. Samples from both the English source 

text (ST) and the Arabic target text (TT) are displayed in tabular format, with the strategy used 

by the translator in adapting to the target audience identified and assessed. Suggested 

alternatives are proposed when the translation appears deficient. Chapter Five states some 

conclusions and recommendations. 
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Chapter Two: Major Approaches to Translation 

 From times immemorial, the world has seen different cultures co-existing and 

influencing the course of evolution and history. Today, technology has brought cultures even 

closer together. Televisions, the internet, print media, and relatively inexpensive high-speed 

travel are now interacting and affecting cultures more than ever. To transmit information from 

one culture to another, and to facilitate communication among people from different 

backgrounds, a process of translation is needed: “Translation and translating involve the 

transporting (carrying-over) of languages and their associated cultures to and recuperation by 

specific target reading constituencies” (Faiq, 2010, p. 14). This chapter presents some of the 

more prominent translation theories and focuses on strategies actually used in translating Eat, 

Pray, Love into Arabic   . حب ،صلاة طعام، 

2.1 What is Translation? 

Munday (2008) explains the process of translation between two different written 

languages simply in terms of “the translator changing an original written text (or ST) in the 

original verbal language (the source language or SL) into a written text (the Target Text or TT) 

in a different verbal language (the target language or TL)” (p. 5). This change process from the 

source to the target text occurs on many levels, especially when the translator is dealing with 

remarkably different cultures and different viewpoints.  

In this context, Faiq (2010) warns, “The issues of nation, identity, language, culture and 

translation have never been more important or more troubling than they are today” (p. 9). We 

live in a world where many cultures co-exist. Each culture has different manners, different 

values, and a variety of social conduct modes that can be observed during the course of daily 

life, at home, at work, in the street or within our daily personal communication. Therefore, the 

translator must exert substantial effort to properly understand the source culture, empathize 
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with it and only then deliver the message the way he/she sees fit, depending of course on many 

factors, and operating within numerous constraints.  

The translation process thus involves much more than lexical and grammatical changes 

and certainly much more than transmitting information from one language to another. 

Translation requires adequate knowledge about both the context of situation and the context of 

culture (Halliday, 1985), especially when dealing with sensitive material such as self-help 

discourse. Self- help discourse presents new cultures that embody different points of view in 

religion, morals, and thought. For example, as far as religion is concerned, the issues involved 

become particularly difficult to deal with since any transfer of meaning in this area from one 

language to another is bound to involve vastly different cultures as well as different ethical and 

moral standards, not to mention the need to accommodate highly delicate socio-cultural 

sensitivities. 

2.2 Equivalence (Formal and Dynamic)  

Equivalence is a translation theoretical concept that covers the translator‟s attempts to 

find TT alternatives (words, terms) that can to all intents and purposes be „equal‟ (i.e. „close‟) 

to ST meaning.  Shuttleworth and Cowie (1997) define equivalence as a term used by many 

writers to describe the nature and the extent of the relationship that exists between SL and TL 

or smaller linguistic units.  This recalls Vinay and Darbelnet‟s (1995) use of the term 

equivalence to refer to cases in which languages describe the same situation by different 

stylistic or structural means (cited in Munday, 2008). 

In the same vein, though in a different context, equivalence is described by Nida (1964) 

in terms formal equivalence and dynamic equivalence. Formal equivalence focuses on the 

message itself, both in content and inform. As Nida (1964) puts it, in formal equivalence, the 

translator would be “concerned that the message in the receptor language should match as 
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closely as possible the different elements in the source language” (p.159).  On the other hand, 

dynamic equivalence, often resorted to in the translation of self-help discourse, as we shall see, 

revolves around what Nida (1964) calls “the principle of equivalent effect" where “the 

relationship between receptor and message should be substantially the same as that which 

existed between the original receptor and the message” (p. 159). To explain further, when the 

translator produces a translated text by using the dynamic equivalence method, what is in focus 

is not so much what the words literally denote as what they conceptually connote, not word-

for-word, but sense-for-sense. 

Hatim and Munday (2004) have illuminated another important assumption that 

warrants attention in the discussion of formal vs. dynamic equivalence. They argue that the 

more form-bound a meaning is (e.g. a case of ambiguity through wordplay), the more formal 

the equivalence relation must be. Alternatively, the more context-bound a meaning is (e.g. an 

obscure reference to the source culture), the more dynamic the equivalence will have to be. 

With self-help discourse, the translator, more often than not, would be operating within the 

latter, more dynamic type of equivalence: The re-contextualization of source texts is at a 

premium. 

Baker (1992) defines equivalence from yet another, more practical perspective, arguing 

that translators use equivalence more by instinct than by any theoretical consideration, 

suggesting that in striving for equivalence the translator tends to consider many different 

factors while translating, including culture, values, audience, etc. Furthermore, the translator 

should look at the text in a broader perspective, to be able to understand what is implied by 

“reading between the lines,” to assimilate the “big picture” rather than only the words. These 

suggestions are most appropriate for translators dealing with self-help discourse; what the text 

receiver expects is a text that addresses him or her as an individual with likes, dislikes, and 

preferences and exactly what the receiver of the ST was originally envisaged to be.  
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Concerned with more pragmatic explanations of equivalence, Koller (1979, cited in 

Chaghari, 2008) describes five types of equivalence influenced by five factors:  

1. Denotative equivalence is influenced by the extra-linguistic content in a text, by the 

reality „out there.‟ 

2. Connotative equivalence relates to the associative meanings transmitted mainly by 

lexical choice.  

3. Text-normative equivalence relates to text types and language norms, specifically to 

meaning as a function of usage norms for given text types.  

4. Dynamic equivalence is related to the receiver of the text for whom the translation 

is intended. 

5. Formal equivalence is related to the aesthetics of the source text and to its stylistic 

features. (p. 14) 

In pragmatic terms, self-help discourses thus entails that translators be more concerned with 

higher levels of equivalence in Koller‟s scale, that is, with connotation, dynamism, text-type 

norms and aesthetics. This tendency is to produce an equivalence effect and secure text 

receiver acceptability. 

In all of these different notions of equivalence, the important question has necessarily 

been focused on what kind of equivalences is most adequate, and the answer to this question 

should be obvious by now: It lies in the choices and the decisions that the translator makes on 

the basis of three main factors: a) translation skills, b) translation receiver‟s background, and c) 

the text to be translated. “The rules and the words mean what their users make and want them 

to mean. So use depends very much on the user, and the language as a whole assumes its 

importance as the mirror for the ways a culture perceives reality, identity, self and others” 

(Faiq, 2010, p. 15). This certainly calls for a closer look at pragmatics.  
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2.3 Pragmatics 

Baker (1992) defines pragmatics as “The study of language in use. It is a study of 

meaning, not as generated by the linguistic system but as conveyed and manipulated by 

participants in a communicative situation” (cited in Munday, 2008, p. 97). But, according to 

Allott (2010), pragmatics is not the same thing for all of its practitioners. Allott (2010) points 

out that some theorists see pragmatics as the study of language uses in general, some as the 

study of communication, while others see it as an approach to the study of language via the 

communicative function of language. Therefore, pragmatics should rather be seen as “The 

study of what is communicated minus the part that semantics deals with” (p. 7). A simple yet 

telling example from Allott might make clearer the point concerning “how pragmatics can 

simply fill in what semantics cannot explain” (p. 7): By using non-linguistic signs with fixed 

meanings, like thumbs up for OK, we can communicate without using words at all. Eventually, 

using pragmatics in the translation process is therefore a relationship between forms of 

linguistics and the participants in the communicative act.  

 Any discussion of pragmatics remains incomplete without the mention of Gricean 

implicature.  The concept of implicature, introduced by Grice (1975), builds on the assumption 

that conversation is guided by a so-called co-operative principle emanating from adherence to 

four maxims: quantity, quality, relation, and manner. Grice (1975) explains these maxims as 

follows: “1) Quantity means that you should give just as much information as is required; 2) 

Quality means you should only say what you believe to be true; 3) Relation means that what 

you say should be „relevant;‟ and 4) Manner means you should be clear” (cited in Fawcett, 

1997, p. 130). In addition to the four maxims, some researchers have added a maxim of 

politeness, described in translation terms as avoiding language or terms that would be offensive 

to the target culture. Adherence or non-adherence to these maxims, producing implicatures of 

varying strength, proliferates in self-help discourse, as the detailed analysis in Chapter Four 
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will clearly demonstrate. As already noted, the translation of Eat, Pray, Love, encapsulates the 

fusion of five cultures into a single narrative. With self-help discourse as a relative newcomer 

in the field of social psychology, this aspect of pragmatics (the Cooperative Principle) will be 

seen in relation to such important factors as translator skills, target audience, and text type (or, 

more specifically, genre).  

2.4 Discourse, Genre, and Text Type 

Hatim and Mason (1997) define discourse as “modes of speaking and writing which 

involve social groups in adopting a particular attitude towards areas of social activity” (p. 216). 

Self-help discourse would be a prime example of discursive activity: An attitude or a set of 

attitudes is usually adopted and expressed regarding specific areas of socio-cultural life. 

Through self-help discourse, we are encouraged to follow a certain path and to behave in a 

certain way, and discouraged from alternatives that have only made us ill, unhappy, or 

discontented.  

But for this attitudinal meaning to come through most efficiently, a communicative 

vehicle of some kind is needed. This is genre (Hatim, 2012), which is what the discourse of 

self-help has actually become over time. Kress (1985) defines the unit genre in terms of three 

basic elements: (1) a social, communicative event or occasion; (2) the conventional participants 

in such events; and (3) conventional modes of expression that are linguistically typical of such 

talking about or in such events. We can rather easily predict how the Muslim Imam giving a 

Friday sermon will speak. There is conventional language, used in different ways by all Imams, 

in all Friday sermons as communicative events.  

The same may be said of self-help. As previously mentioned, self-help discourse is 

currently becoming one of the fastest growing genres.  Life difficulties prompt people to search 

for self-healing and self-help information found in books, rather than the more time-consuming 
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and expensive option of going to a psychiatrist. Because self-help books come from all over 

the world, they inevitably involve different cultures, values, and viewpoints that should be 

translated with sufficient sensitivity to facilitate understanding by the target audience. “The 

cultural dimension of translation and its MDT (Master Discourse of Translation) generally 

leads to the reconstruction of the foreign text in accordance with values, beliefs, and 

representation that pre-exist translation in the translating culguage” (Faiq, 2010, p. 19).  

In connection with this, self-help books confront us with many issues and problems 

during the translation process. Many factors require evaluation, including the communicative 

event within which a text is embedded (genre) and the ideological statements which a text 

makes (discourse). These are crucial parameters in the effective production and reception of 

texts and in the evaluation of translations (Hatim & Munday, 2004). 

 Self-help discourse often raises different cultural issues and this is certainly the single 

most important problem for the translator of the book under consideration. The assessment of 

the text chosen for this thesis should be carried out along lines described by Leppihalme (1997) 

as follows:   

The texts occur in a given situation in a given culture in the world and each has a 

specific function and an audience of its own. Instead of studying specimens of language 

under laboratory conditions as it were, the modern translation scholar and the translator 

thus approach a text as if from a helicopter: seeing first the cultural context, then the 

situational context and finally the text itself. (p. 3)  

2.5 Translation Strategies  

This section highlights some of the important strategies that have been used in the 

process of translating Eat, Pray, Love. The focus in the following discussion will be on the 

strategies themselves and on how using them have helped or hindered the expression of the 

self-help discourse in question. The cultural mix that characterizes this particular discourse will 
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be evaluated on three levels as described in the book: Eat (serving to anchor the theme of 

physical resistance), Pray (spiritual resistance), and Love (emotional resistance). When 

transferred into Arabic, these three thematic networks have inescapably necessitated many 

changes in the TT, including addition, deletion, borrowing and customization to fit the 

expectations and requirements of the target audience and to adapt to the new receiving culture. 

Additionally, many changes occur not only linguistically (lexically and grammatically), but 

also culturally, on both the micro and the macro levels.  

In order to facilitate understanding of some of the more salient strategies employed and 

how they have been applied to the text under study, it is perhaps useful to begin with some 

definitions and illustrations.  

2.5.1 Modulation.  

Modulation is a translation method that results in changes of the Target Language (TL) 

grammar and the Source Language (SL) sense. According to Vinay and Darbelnet (1995), 

modulation alters the semantics and point of view of the SL sense (cited in Munday, 2008, p. 

57).  For example, the phrase underlined in it is not easy to understand how this happened does 

not necessarily mean, “it is difficult to understand;” nor, obviously, “it is easy to understand.” 

It is a subtle, pragmatic level in between these two senses. The translation into Arabic:  

 إن مه انصعب فهم كيفيت حدوث الأمر

does not do the ST justice, and a literal approach would probably capture the modulated 

element better on this occasion: 

 اوه نيس مه انسهم فهم ...
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2.5.2 Adaptation.  

Adaptation occurs when different cultural norms and values are made to co-exist. In 

such situations, the translator uses adaptation to adjust and change language in order to better 

fit the target audience‟s expectations. Vinay and Darbelnet (1995) describe this strategy in 

these words: “Adaptation procedure involves changing the cultural reference when a situation 

in the source culture doesn‟t exist in the target culture” (quoted in Munday, 2008, p. 58). 

2.5.3 Deletion/Omission.  

Deletion of a term, phrase, or paragraph from the translated text occurs when translators 

have difficulties with the way this element might be received in the target culture and target 

audience. In some cases, translators are forced to delete under government supervision and 

control. For instance where free speech is limited, especially in authoritarian regimes, 

translators are compelled to conform to the restrictions and obey the rules, which might 

sometimes go against the translator‟s own wishes. As Hatim and Munday (2004) note, “In the 

context of translating or assessing translations, one method involves using selective language 

possibilities in order to include or exclude a particular kind of reader, a certain system of 

values, a set of beliefs, or an entire culture” (p. 93). Although this will certainly render the 

translation incomplete, the strategy is sometimes resorted to of necessity, due to some of the 

limitations described above. 

2.5.4 Calque. 

Vinay and Darbelnet (1995) state that calque is a direct translation in which the SL 

expression or structure is transferred in a literal way (cited in Munday, 2008). Many translators 

tend to over-use this strategy, a practice that is not without limitations, including 

compromising the flow of the language and missing out on the spirit of the original text. Such 
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translations are sometimes jerky and unimpressive, and therefore do not capture the ST sense 

adequately. 

But calque as a translation procedure is not entirely unusable. It is a special kind of 

borrowing whereby a language fills in important semantic gaps by acquiring, on loan, 

expressions from another language (Hatim & Munday, 2004). For example: universal peace 

will be translated literally as انسلام انعانمي ; medical progress as انتقدم انطبي; cosmetic surgery as 

  .and so on ,جراحاث انتجميم

2.5.5   Borrowing. 

The strategy of borrowing in the strict sense is yet another method of converting ST 

elements into target texts. As explained above, the self-help discourse under consideration 

hinges essentially on elements from three different cultures: The art of pleasure in Italy (eat), 

the art of religious devotion in India (pray), and the balance between the two on the Indonesian 

island of Bali (love).  By dealing with three different cultures in Italy, India, and Indonesia (not 

to mention the author‟s own culture), borrowing is heavily drawn upon in translating the book. 

Names of  places, different kinds of food, and a diverse range of traditions have inevitably 

been incorporated into the TT, as these could not have been altered or adapted easily. Vinay 

and Darbelnet (1995) describe borrowing as a direct translation procedure in which the SL 

word is transferred directly to the TL (cited in Munday, 2008). For instance, strategy translates 

as الاستراتيجيت,  Buddihsm as انبىذيت, yoga as ٠ٛغب, and Shinto, Confucianism, and 

Buddhism انشىتى، وانكىوفىشيىسيت، وانبىذيت and so on. 

2.5.6 Transposition.  

Transposition involves a change of word class, e.g. from noun to verb, adjective to 

adverb, etc. This method is encountered when replacing one word with another with no change 

in meaning. The strategy is described by Vinay and Darbelnet (2004) as an exchange of one 
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part of speech for another without changing the sense (cited in Munday, 2008). For example, 

the title Eat, Pray, Love is translated as  طعام، صلاة ، حب. The three words in the ST are verbs 

whereas the translation has nouns (i.e., Eating, Praying, Loving). 

2.5.7 Domestication and foreignization.  

Domestication refers to translation work undertaken in such a way as to keep the 

foreign influence of the source language at a minimal level. Venuti (1995) describes 

domestication as translating in a transparent, fluent, invisible style in order to minimize the 

foreigness of the TT (cited in Munday, 2008). Foreignization, by contrast, implies that the 

influence of the source language on the target language text is apparent. According to Venuti 

(1998), this style of translation entails choosing a foreign text and developing a translation 

method which ensures that dominant cultural values in the target language are excluded (cited 

in Munday, 2008). An example of domestication is the way the term home red wine in the 

English was translated into Arabic as  طعام، صلاة ، حب., i.e. as a normal drink, not wine:  شرابا

 The translator has domesticated red wine in the target culture to minimize the .مصىىعا في انمىازل

ST foreigness and make the concept more acceptable to the target audience.  

2.5.8 Transliteration. 

Transliteration in this context simply means to represent or spell in the characters of 

another alphabet. This strategy is used when the translator encounters different terms, or 

cultural or religious traditions with specific names that are either difficult to translate or simply 

cannot be translated. Hatim and Munday (2004) define transliteration as “the letter-by-letter 

rendering of an SL name or word in the TL when the two languages have distinct scripts (e.g., 

Russian and English)” (p. 353).  In the ST Eat, Pray, Love, cultural and religious names are 

often transliterated in the Target Text. For example, Japa Mala, a set of beads commonly used 

by Hindus and Buddhists, was transliterated in the Target Text as  جابا مالا . 

http://en.wikipedia.org/wiki/Beads
http://en.wikipedia.org/wiki/Hindus
http://en.wikipedia.org/wiki/Buddhists
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2.5.9 Substitution. 

Substitution means exchanging, swapping or replacing a text element with another text 

element in the process of translation. This occurs when the translator wants the text to be more 

relevant for the target audience and culture. If a term in its original form cannot be properly 

understood by the recipient, substitutions are used. 

 

2.6 Mores in Translation  

Broadly speaking, culture refers to customs, traditions, and behaviors in a particular 

society, with influences drawn from history, religion, geographic, and other factors. Social 

scientists define culture as a way of life of a group of people. Culture includes a society‟s arts, 

beliefs, customs, institutions, inventions, languages, and values (World Book, 2008, p. 1186). 

Thus, no wonder that if culture includes language, beliefs, and values, it becomes necessary 

that culture should be examined thoroughly before, during and even after translating a text. 

This is crucial particularly in translating a text such as Eat, Pray, Love: “When cultures 

combine together in one text or context, the term „culguage‟ will come out of culture and 

language to capture the intrinsic relationship between the two” (Faiq, 2010, p. 17).  

Translating cultures into another language brings out many differences and gives rise to 

many difficulties that definitely require more effort from the translator to avoid culture shock 

for the target audience. As Faiq (2010) incisively observes, “More urgently than ever before, 

the ethics of translation postulates that it should lead to rapprochement between different 

cultures and their associated languages (culguages) to bring both globalization and localization 

together to celebrate differences” (p. 9).  

Furthermore, there are certain types of cultural values that, more than others, raise 

particularly thorny issues in the translation process. The World Book Encyclopedia (2008), 

states: 
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Cultural traits may be divided into material culture and nonmaterial culture. Material 

culture consists of all the things that are made by the members of a society such as 

objects, machines and buildings. But nonmaterial culture refers to a society‟s behaviors 

and beliefs such as a handshake, a marriage ceremony and religious traditions. (p. 

1187) 

Thus, “Culture has cultural object examples that may also cause difficulties for the translator,” 

(Newmark, 2000, p. 94), as is evident in the following: 

- Ecology: animal, plants, winds, mountains, etc. 

- Material culture: food, clothes, houses, and transport 

- Social culture: work and leisure 

- Political, religious, and conceptual differences 

But in addition to these rather static manifestations of culture, Hatim (2012) argues, 

there is a subtle aspect of culture that transcends the fairly basic artifacts and socio-facts, and 

subsumes a range of mentifacts, or textual practices dealt with above under discourse, genre, 

and text. These macro-signs give rise to differences that will have to be translated into another 

culture in a different language. Such an endeavor needs concerted effort from the translator. 

2.7 Conclusion   

To conclude, this chapter includes descriptions of various translation approaches and 

considered a range of strategies, with the aim of broadening our understanding of which 

methods are more suitable for translating a text that is peculiarly multi-cultural. In addition, 

this chapter has explained how self-help discourse specifically poses unique difficulties in the 

translation process. Important terms have been explained, including pragmatics and 

equivalence, in order to facilitate the assessment of the TT. Aspects related to culture have also 

been identified to account for how the ST under consideration in this thesis has four different 
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cultures (if not five) that result in culguage (culture+language) difficulties. These impediments 

notwithstanding, translation difficulties can be solved in various ways, in the light of three 

basic factors, i.e., skills of the translator, the text itself, and the target audience‟s cultural 

background. 

Languages have different pragmatic, semantic, cultural, and linguistic attributes that 

give rise to many difficulties in the translation process. Therefore, use of appropriate theories 

and strategies in the translation process is the key to succeed in this serious undertaking. “The 

translator who takes a text and transposes it into another culture needs to consider carefully the 

ideological implications of that transposition,” urges Bassnett (1980/1991, p. xv).  A 

professionally aware and conscientious translator must ensure that he/she uses fair judgment 

and prowess in such a way that the academic worth of the ST is not distorted, while also 

keeping in view the cultural sensitivities of the target audience. 

In the next chapter important terms will be defined, including semiotics, translatability, 

and norms. These must be thoroughly comprehended in order to grasp the essentials of the 

process of translation and how different cultural backgrounds can influence the rendering of 

the (ST) into the (TT).  
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Chapter Three: Semiotics and Translation 

 

In describing the culture of a society, the study of signs and symbols assumes added 

importance. In order to interpret and translate a text from a foreign language, it is necessary to 

understand how people communicate through signs and symbols. Eat, Pray, Love, as 

mentioned earlier, deals with three cultures, namely Italian, Indian, and Indonesian. The 

American author‟s experiences in these three countries are presented in the Source Text (ST), 

bringing yet another cultural dimension to the text. This situation for the translator, then, is 

similar to a hall of mirrors, with the translator attempting to see through the distortions in the 

way these three countries are seen, experienced, and written about through the eyes of the 

author. 

 Studies of culture include analysis of a society‟s arts, beliefs, customs, institutions, 

inventions, habits, traditions, religious practices, languages, and values (Nida, 1964; Newmark, 

1981). But, as suggested earlier, culture does not consist of artifacts only, nor of sociofacts, but 

also, and perhaps more significantly of mentifacts (Hatim, 2012). The latter are perspectives 

expressed through discourse and other textual practices. Thus, with so many aspects (i.e., 

perspectives) present, it becomes quite difficult to translate without bias, especially when one 

must contend with (the interpretations of) four cultures, as seen through the eyes and 

experience of a member of a fifth culture (the translator). 

 In this chapter various theoretical approaches to semiotics are discussed, as well as how 

particular semiotic concepts relate to the process of translation. Cultures and their multifarious 

components are affected by semiotics. Semiotic elements are interpreted and translated 

differently by each different language user or translator. That is, semiotic constructs vary from 

one culture to another and, for translation to be adequate, correct interpretation of these 

elements becomes necessary, even though difficult. 
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3.1 What is Semiotics?  

 “Semiotics studies how people make sense of their experience of the world and how 

cultures share and give currency to this understanding” (Grutman, 2009, p. 261). Semiotics is 

the study of signs and symbols of all kinds, what they imply, and how they relate to the objects 

and ideas to which they refer. Semiotics is also referred to as the study of the methods 

employed by local populations communicating through signs and symbols that are obviously 

influenced by cultural traditions. According to Grutman (2009), “Semiotics is a theory of how 

we produce, interpret, and negotiate meaning through signs” (p. 260). 

Although there is no single comprehensive theory of semiotics, two semiotic models 

are widely used as the basis for the study of semiotics. First are the ideas developed by Swiss 

linguist Ferdinand de Saussure, collectively referred to as structural semiotics. A second set of 

proposals put forth by the American philosopher of language Charles Peirce are known as 

interpretive semiotics (cited in Grutman, 2009, p. 260). These two models are central to any 

discussion of the origins of semiotics. 

Although he was a linguist, and his theory was thus focused on language, dealing with 

words as signs, de Saussure “was not satisfied with the way linguists were studying the 

language, [which prompted] him to propose a new way of looking at language as a system of 

signs” (cited in Crow, 2003, p. 17). Peirce, on the other hand, was a philosopher and was 

recognized as the founder of the American tradition of semiotics. He was interested in how we 

make sense of the world around us and his model was therefore focused on a mental concept of 

the sign, based on the user‟s cultural experience: A given reader‟s response to a sign will vary, 

depending on the individual reader‟s cultural background. 

It is thus self-evident that although the theories of de Saussure and Peirce differed, they 

both positioned signs as central to the study of meaning. They were primarily concerned with 
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Signified 

Signifier 

Figure 1.  Signified and Signifier 

FLOWER 

Figure 1.  De Saussure’s Two Fundamental Elements of the Sign 

how a sign comes into being, how it evolves, and what kinds of relationships hold among the 

components of the sign (Crow, 2003). 

De Saussure discusses two fundamental elements that make up the sign: The signifier 

and the signified. Words become known as signifiers and the object that the words represent 

becomes the signified. Therefore, a sign is produced when these two elements are brought 

together (cited in Crow, 2003; See Figure 1, below.) 

 

 

 

 

 

 

 

 

In Peirce‟s model of how meaning is formed, semiotic activity is seen to involve three 

main areas: (cited in Crow, 2003, p. 17; See Figure 2, below). 

1. The signs themselves 

2. The way the signs are organized into systems 

3. The context in which the signs appear 
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Figure 2. This figure shows a variety of crosses. The meaning of each cross (sign) is dependent on 

its context for its meaning as well as the reader’s experience. 

 

Additionally, Peirce defines the sign as something that stands for something to 

somebody in some respect or capacity. It addresses somebody, that is, it creates in the mind of 

that person dealing with the sign an equivalent sign, or perhaps a more developed sign. For 

example, the words in the title of the book under consideration (eat, pray, love) as verbs will be 

seen within the Peircean approach to semiotics as different signs from the Arabic rendering 

back-translated as eating, praying, loving (i.e., as verbal nouns). A Peircean analysis would 

suggest something along the following lines: The English verbs might stand for something like 

we live to eat. The Arabic verbal noun rendering, by contrast, would signify something like we 

eat to live. That is, Peirce sees the sign as representatum (which is similar to but not exactly 

the same as de Saussure‟s signifier). Similarly, de Saussure‟s signified is also enriched when it 

becomes an interpretant in Peirce‟s model (See Crow, 2003, p. 25). 

The interpretant is thus not the same as a mere signified. The interpretant is more 

interactive in character. “Semiotics comprises all forms of formation and exchange of meaning 

on the basis of phenomena which have been coded as signs” (Chandler, 2007, p. 3). In other 

words, while both Peirce and de Saussure agree about how to extract meaning from a sign, the 

Peircean model focuses on the means to achieve understanding by a given individual within a 

given social group in a given culture: We must be aware of the context of the sign in a specific 

Figure 2. Context Dependence for Making Meaning 

 No Stopping  Don’t wash No Smoking Red Cross 
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cultural group (cited in Crow, 2003). Peirce proposes three categories of signs (cited in Crow, 

2003, p. 33):  

Icon: This resembles the sign as signifier-signified relationship. A photograph of 

someone could be described as iconic in that it resembles physically the thing it 

represents.  

Index: Here, there is a direct link between the sign and the object. For example, smoke 

is an index of fire and a wagging tail is an index of a happy dog.  

Symbol: These signs have no logical connection between the sign and what it means. 

They rely on the reader having learned the connection between the sign and its 

meaning. An example is the Red Cross, a symbol we generally recognize to mean aid.  

It is perhaps worth noting in passing that unlike Peirce, de Saussure was not interested in index 

signs; he was primarily concerned with words. Words are symbolic signs that can be 

categorized into two main groups, according to de Saussure: 

Iconic: These are the same as Peirce‟s icons; they resemble the thing they represent.  

Arbitrary: These are the same as Peirce‟s symbols, describing the relationship between 

the signifier and the signified.   

Crow (2003) also discusses a very important point that is useful in our analysis of the 

thesis text, especially the title, Eat, Pray, Love and its Arabic translation, ،حب ، صلاة طعام . 

”  The point is that all previous sign categories are not separate and can function together in 

sets” (p. 34), which means that a sign can serve both as an icon and a symbol at the same time. 

For example, the traffic light looks physically like what it represents, so it is iconic. Also, the 

meaning of the traffic light is internationally agreed to, so it is symbolic.  

To sum up, some similarities between Peirce‟s models and de Saussure‟s models are 

apparent, yet the two theorists made their observations differently.  De Saussure was concerned 

with language, with no focus on the reader and the cultural background. However, the meaning 
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of words can change depending on who reads them. According to Peirce, “The meaning of any 

sign is affected by who is reading that sign. Peirce recognized a creative process of exchange 

between the sign and the reader” (Crow, 2003, p. 54). 

In addition to these theories, one more semiotician is important to the present study: the 

work of Roland Barthes (See Crow, 2003, pp. 75-76). Given that the reader is central when 

reading and interpreting signs, Barthes describes in some detail a typology of messages, an 

influential system for reading text/image combinations. Barthes isolates three types of 

messages: 

1. The linguistic message—Focuses on the ability of reading and understanding the 

language in the text, say, in English, French, and Arabic.  

2. The coded iconic message—A symbolic message that works on the level of 

connotation. The reader is playing a part in the reading by applying his/her knowledge 

of the systematic coding of the image. For example, an image of a bowl of fruit might 

mean breakfast, freshness, a hard day of harvesting, or a still life painting.  

3. The no-coded iconic message—Works on the level of denotation, for example, a 

photograph could be described as a message without a code. 

Barthes‟ ideas are extremely useful when analyzing the ST of Eat, Pray, Love and the TT 

ٕلاح،ؽت،ٛؼبَ . The book cover and the title, along with the images of both the cover of the ST 

and that of the TT will be analyzed along these semiotic and sign lines. This is justified by the 

conviction that “Studying semiotics assists us in becoming more aware of the mediating role of 

signs and of the roles played by self and others in contrasting social realities” (Chandler, 2007, 

pp.10-11).  
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3.2 Semiotics in Translation  

As the study of signs, semiotic analysis is obviously a prerequisite for effective 

translation. This manifests itself in a variety of ways through which semiotics can shed light on 

the difficulties encountered during the translation process especially when the translation 

involves several cultures. “Semiotics is a dimension of context which regulates the relationship 

of texts to each other as signs” (Hatim & Munday, 2004, p. 348). Therefore, appreciating the 

semiotics of the text to be translated is crucial, and considerable effort must be exerted to relate 

the signs and the cultural background on the ST side with relevant language and culture signs 

on the TT side, before, during, and after the process of translation.   

As Hatim and Munday (2004) make abundantly clear, “Socio-semiotics is a system of 

signs used for social communication. Language and translation can both be seen as socio-

semiotics” (p. 349). In fact, the existence of semiotics in a text is not at issue: Semiotics is not 

an optional extra in a text. What is particularly problematic in the work of translators is the 

way ST semiotic values are articulated, appreciated by the translator and ultimately transferred 

into another language. Semiotics is often closely bound to cultural values and how they are 

conceived by different social communities, and it is these interrelationships that tend to 

heighten the difficulties faced by the translator in the translation process. This situation is 

almost inevitable: “Translation was identified as a crucial element of all meaning-making and 

of ordinary language use” (Grutman, 2009, p. 261). Here it is necessary to understand the 

interplay among different semiotic systems, on the one hand, and the interaction between these 

and such important quests as the search for equivalence and translatability, on the other hand. 

As defined above, equivalence certainly represents a challenge that translators 

constantly strive to embrace through attempts to find alternative words, phrases, terms or 

concepts that can, essentially, be equal or very close to the intended meaning of the TT. 

Preserving ST semiotic values in translation is no exception. However, what is being 
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exchanged when dealing with text semiotics and semiotic constructs, be these artifacts, 

sociofacts or mentifacts, is discourse, genre, and text values. The equivalence technique will 

also stand the translator in good stead in this endeavor, i.e., finding suitable semiotic constructs 

that best match the knowledge and experience of the target audience.  

One hurdle in the way of achieving equivalence is translatability, another relevant 

aspect to be considered when discussing semiotics. “Translatability is a relative notion and has 

to do with the extent to which, despite obvious differences in linguistic structure (grammar, 

vocabulary, etc.), meaning can still be adequately expressed across languages” (Hatim & 

Munday, 2004, p. 15). Put differently, translatability is the extent to which it is possible to 

translate from one language to another, with those who argue for the increasingly popular idea 

that anything that can be said in one language can be said in another. 

 

3.3 Cultural Semiotics and Translation  

“The extensive use of icons and indices in various texts is one of the major 

characteristics of mass culture pervading the postmodern age” (Kim, 1996, p. 171). Today, as 

we live in a global village in which culture is becoming a mixture of: “First, linguistic texts, 

and second, visual texts, [the latter] are becoming the major mode of the postmodern era” (p. 

171). On this issue, Faiq (2010) points out that any change in the TT may contribute to 

manipulations of the semiotics of the TL during translation. This situation does not bode well 

for adequate translation. However, Faiq (2010) further argues that once these changes have 

taken shape in the TL, the translators become dictators because they will have changed entire 

norms and maxims of shared information. In a strongly worded remark, Faiq (2010) labels this 

as “altering what a group of readers is allowed to know and read; thus, censoring and to a large 

extent alienating the target readers” (p. 19). 
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The main purpose in translating cultural semiotics is to make a new text similar to 

exisiting semiotics in the ST. An important term that needs some discussion is norms. “This 

term has many uses in Translation Studies, but its greatest influence has been through the 

descriptive translation theorists, notably Gideon Toury who views norms as translation 

behavior typically obtained under specific socio-cultural or textual situations” (Toury, 1995, 

cited in Hatim & Munday, 2004, p. 95). 

The main purpose of this chapter has been to deepen our understanding of the term 

semiotics and focus on its relevance for the thesis. In addition to highlighting the various 

notions of semiotics, the components of the semiotic sign are also presented, and semiotics is 

discussed in terms of two influential models of semiotic analysis: those of de Saussure and 

Peirce.  

In addition to these approaches to semiotics, sign types, including the icon, the index, 

and the symbol are explained to facilitate the analysis in the next chapter. Moreover, the way 

semiotics relates to the reader and how readers vary in their semiotic interpretations are 

outlined. Ways that semiotics can shed light on problems in translation are also discussed. The 

need for high-quality translation is highlighted as crucial, especially in the intercultural 

contexts of today‟s societies.  Terms relevant to this analysis, including equivalence and 

translatability are discussed, along with an explanation of cultural semiotics and how it may 

contribute to coping with difficulties in the translation process.  
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Chapter Four: Data Analysis and Discussion 

4.1 Overview 

Although Eat, Pray, Love has been translated into many languages, in this thesis we are 

only discussing its translation into Arabic, and the influence of culture on the translation 

process. In connection with this assessment, it is important to note that the Arab and Islamic 

cultures tend to be fairly conservative when compared to the more liberal and open Western 

cultures. This element of traditionalism features prominently in the following analysis, and will 

be shown to have a bearing on the way the English ST is understood, and the Arabic TT took 

shape. In this chapter, samples of translation are analyzed with a focus on culture and semiotics 

and how the translator, and/or the translation agency commissioning the work, and/or the 

publisher adopted what can be described as an interventionist approach to translating Eat, 

Pray, Love into Arabic. 

4.2 Data  

4.2.1 Author and summary of source text and target text. 

Before looking closely at various aspects of the ST, it is useful to briefly contextualize 

the work under discussion. A brief description of the author‟s background and the setting of the 

book follow. 

Elizabeth Gilbert, author of Eat, Pray, Love, was born in 1969 in the United States, 

specifically Waterbury, Connecticut. Her early childhood was spent on a small rural farm 

where she had a relatively simple life. For her higher studies she attended New York 

University to study political science. She pursued her love of writing by working on short 

stories in her spare time in the evenings. After graduation from NYU, she spent a number of 

years traveling in the United States (Gilbert, 2012). 

Gilbert achieved fame after her book Eat, Pray, Love became an instant success in 

2006. Eat, Pray, Love is a narrative of her journey around the world. This bestselling memoir 
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describes her feelings following a painful divorce. The book has been translated into more than 

30 languages, and sales have exceeded 10 million copies. A movie of the same name was 

made, starring famous actress Julia Roberts in the lead role. Gilbert‟s fame and success did not 

stop here. In 2008 she was declared one of the 100 most influential persons in the world by 

Time magazine (See Gilbert, 2012). 

Apart from the distinctions achieved by the author and her book, as explained above, 

some other laurels bestowed upon the work include that, for over 200 weeks the book remained 

on the New York Times bestseller list and was acclaimed by the American Booksellers 

Association as a bestseller. It also remained on the top of the Book Sense Paperback 

Nonfiction List for more than a year. 

Any book that sells more than10 million copies worldwide and is translated into almost 

every major language must contain something of special significance. It is safe to assume that 

the book‟s impact may in a major way be ascribed to its capacity to present emotions and 

feelings that touch every reader so deeply that many begin to identify with the experiences 

described. Gilbert displays enormous courage in forsaking all the pleasures and riches of a 

modern, developed society, including her marriage, beautiful house, and of course her career, 

to take on the unknown, a challenging journey to find inner peace and solace. Seeking to find 

true happiness and comfort, she sets out on this remarkable expedition to study three different 

cultures, all widely divergent not just from one another, but also from her own American way 

of life. So this book becomes a mix of four cultures, wherein Gilbert discovers the art of 

pleasure in Italy by relishing world renowned Italian cuisine, the art of inner peace and 

devotion in India through religious practice, eventually to combine the two in creating  an 

equilibrium in life that enables her to seek and find love on the romantic island of Bali in 

Indonesia.  
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4.2.2 Translator and Publisher.  

Before introducing the Target Text, it is perhaps appropriate briefly to introduce the 

translator and the publisher. Descriptions of each follow. 

Eat, Pray, Love was translated into Arabic by Zeina Idris, who was born in 1974 in 

Lebanon. She attended Balamond University in Lebanon where she studied languages and 

translation, and earned a degree in philosophy. Idris has undertaken many translation works, 

completing a number of highly acclaimed translations: 

 Wolf Hall, by Hilary Mantel 2010 ,لٖو اٌنئبة. 

 Lost Symbol, by Dan Brown 2009 ,اٌوِي اٌّفمٛك. 

 Eat, Pray, Love. One woman's search for everything across Italy, India and 

Indonesia, by Elizabeth Gilbert,  ّٟء ػجو ا٠طب١ٌب، إٌٙل ًّ "أوً، ٕلاح، ؽتّ. ثؾش اِوأح ػٓ و

 .2008 .ٚأل١َ١ٔٚب"

 The Big Love, by Sarah Dunn, 2007 ,اٌؾت اٌىج١و. 

 A History of Iraq, by Charles Tripp, 2005 , ٕفؾبد ِٓ ربه٠ـ اٌؼواق. 

 Warriors of God: Inside Hezbollah’s Thirty-Year Struggle Against Israel, by 

Nicholas Blanford  ,  اٌّبهك ا١ٌْؼٟ ٠قوط ِٓ اٌمّمُ: صلاصْٛ ػبِب ِٓ اٌٖواع ث١ٓ ؽية الله ٚاٍوائ١ً

2012. (Co-translation) 

When reading the Arabic version of Eat, Pray, Love, one encounters countless 

variations, changes, and omissions mark the TT from beginning to end. Who is answerable for 

such departures from the ST? Is it the translator? Is it the editor? Is it the commissioning body: 

the Mohammed Bin Rashid Foundation? Is this even important to know? Or, is it not more 

productive to let go of such questions that can never be answered definitively and instead 

focus, as is the intention in this thesis, on the nature of the deviations.  
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The aim of the following translation quality assessment exercise is to try to see a 

pattern in the many and varied cases of non-adherence to the ST, and to attempt to categorize 

the various discrepancies in terms of well-established categories from text and translation 

theories. For example, the majority of ST-TT mismatches in this case relate to religion, and it 

is thus quite understandable why there have been omissions every time a difference is spotted 

between Hindu beliefs and Muslim beliefs, obviously to avoid the unintended effect of 

alienating the reader of the TT. This is an interesting and useful way of approaching ST-TT 

incompatibilities.  

It is fair to defend the translator against accusations of incompetence. Given an 

excellent track record, one can assert that Idris is admirably capable of rendering into Arabic 

any of, say, the omissions identified, conveying the essence and spirit of the ST to the target 

reader. Why would she then opt for omissions? This can easily be explained in terms of the 

cultural constraints within which she was operating. Her decision to omit is most sensible, 

leaving it to the reader to make his/her own judgment, and assess the worth of the translated 

version based on the reader‟s knowledge.  

Idris in her numerous other works has demonstrated that a translator should be loyal to 

the ST, irrespective of the cultural, religious, and environmental differences. True, the world 

having shrunk mostly as a result of the information age, it is nearly impossible to manipulate or 

distort the ST and have those distortions go unnoticed. But it is also true that readers can read 

between the lines and fill in gaps, working out for themselves the motivations behind certain 

re-phrasings or deletions. The perceptive reader is aware that we do not live in an ideal world, 

and certain practicalities can at times be overriding. 

The Mohammed bin Rashid Al Maktoum Foundation published the translation. The 

Foundation was inaugurated by Sheikh Mohammad Bin Rashid Al Makhtoum, the ruler of 

Dubai, with an initial grant of US $10 million. The purpose of the Foundation is to develop 
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future leaders among Arab youth by harnessing their human potential and capabilities (See 

Mohammed Bin Rashid Al Maktoum Foundation, 2010). This Foundation has a mandate to 

undertake translations for important literary works from foreign languages into Arabic and 

from Arabic into other languages. Tarjem is an Arabic word meaning translate, and hence the 

name Tarjem Programme.   

4.3 Analytic Methodology 

In foregoing chapters, various technical issues that come into play during the process of 

translation have been discussed, ass well as various strategies used by translators to overcome 

the problems arising in the translation of culture. These difficulties are accentuated when a 

marked dissimilarity between ST culture (including religious background and environment, as 

well as textual practices) and TT culture (seen here as that of the translator) exists. The 

methodology for the analysis of Eat, Pray, Love and its Arabic version will be as follows: The 

English (ST) and the Arabic Target Text (TT) have been provided to point out the translation 

strategies that have been used in dealing with the cultural, religious, and discursive differences 

that exist among the author, the translator, and the societies to which they belong.  

4.3.1 Preface needed. 

The Arabic translation of Eat, Pray, Love would have benefited from a preface by the 

translator to explain to the target reader the limitations faced, due to cultural differences 

between author and translator on the one hand, and among several contrastive ST-TT universes 

of discourse on the other hand. Such a preface would have clarified that the ideas expressed in 

the book, which basically portray the beliefs, cultural background, and personal life 

experiences of the author might at times be in conflict with beliefs held both by the translator 

and by the receiving culture. In this way, attempts to cast doubt on the translator‟s competence 

would have been anticipated and minimized or avoided. Such prefatory notes would have also 
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Figure 3. Covers of the Book and Translation 

made it possible for the readers to decide for themselves whether adjustments (additions, 

deletions) are justified and indeed whether to read the book at all.  

 

  

4.3.2 Book cover and title. 

The title in English is linguistically different from the Arabic title. First, there are 

differences in syntax. The title in English is Eat, Pray, Love (all verbs), while the Arabic 

translation is َؽت ، ٕلاح ، ٛؼب  (all nouns). The translator used the transposition strategy without 

losing denotative meaning, which is quite appropriate. The essence of the title, despite this 

change, is not altered. But have connotative or other aspects of associative meaning (which 

subsumes both pragmatics and semiotics) remained the same?  

We have already touched on the subtle shift in the verb-noun transposition, a semiotic 

concern worth repeating here. Of course there is the language convenience argument that verbs 

in Arabic titles of this kind might be slightly awkward. At a more profound level, however, 

there is problem of sense or the effect that such shifts might have on the literate Arabic reader. 

For example, it could indeed be argued that, had the verb been used in the case of the word eat, 
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say, the focus would perhaps have been on something like the proposition we live to eat. In 

contrast, the use of the noun intrinsically conveys more sophistication: The food is there only 

as a means to an end, and essentially we eat to live, or words to this effect. Is it the latter, more 

refined sense, or the former, more physical sense, that the author intended in the source? This 

remains a moot point, but, as far as the way the average Italian approaches food, the Arabic 

title has fortunately captured the latter element of sophistication that, to venture an opinion, is 

the sense intended by the source. 

4.3.3 Semiotic structure (Eat, Pray, Love). 

At the outset, it is interesting to note that the translator was not consulted about the 

design of the book cover (Z. Idris, personal communication, October 3, 2012).  She did not 

know the designer of the Arabic cover book, nor did she see the cover design that was agreed 

upon before publication. This section will specifically examine the semiotic structure of the 

cover in both English and Arabic versions. 

As elaborated in Chapter Three, semiotics is defined as a general, philosophical theory 

of signs and symbols and of how we produce, interpret, and negotiate meaning through them. 

We recall that Peirce defines signs in terms of three categories: icon, index, and symbol (cited 

in Crow, 2003, p. 33). Using Peirce‟s categories, the titles Eat, Pray, Love vs. Ta‘aam, Salaah, 

Hub (حب" ، صلاة ، طعام)" , it might be suggested (as argued above), that the verb eat in the title 

serves the theme of physical resistance in the ST, a notion reflected in English by the letters 

that are drawn on the cover with pieces of pasta to symbolize the Italian culture. On the other 

hand, the Arabic book cover uses the noun Ta’am (“  and presents this as a piece of cake ("ٛؼبَ 

on a dish. It should be asked if this piece of cake is an effective way of reflecting the nuance of 

cuisine sophistication? 

This depiction does not seem to have been successful: Signs can be regarded as an 

index when there is a direct link between the sign and the object. But, the sign cake is not an 
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equivalent to the source book cover that uses pasta as a symbol of Italian culture. Pasta is 

especially indigenous to Italy, whereas cake is indigenous neither to the Arab target culture, 

nor to the ST Italian culture for that matter.  Retaining the pasta as a foreignizer, or, better, 

using a picture of some local native dish that stands out for the sophisticated way of preparing 

it, for example, would have been a more appropriate domesticator. 

Signs may also be symbols, i.e., when no logical connection between the sign and what 

it means exists. Symbolic signs rely on the reader having learned to associate a particular sign 

with its meaning. In the case of Eat, Pray, Love vs. Ta„am, Salah, Hub ( , (ؽت" ، ٕلاح ، "ٛؼبَ the 

designer of the Arabic book cover perhaps sought to symbolize the meaning of eat ( ("ٛؼبَ "  in 

the form of a piece of cake. As just explained, such intentionality has misfired.  

Next, the beads as a symbol for prayers, and the flowers as symbolic of love can be 

analyzed. The word pray in the title serves the theme spirit of resistance in the ST and was 

symbolized by Japa Mala, essentially depicting the Indian religious culture. The author wanted 

to symbolize the Indian culture and how she found her inner peace in India by Japa Mala. In 

the Arabic TT, this inner peace element is conveyed through the prayer beads for Muslims, 

intended to symbolize the word salah ( (ٕلاح . It is quite clear that Japa Mala used by Hindus 

and Buddhists are different from the prayer beads used by Muslims, though both have religious 

uses. Nevertheless, to suit the target audience of Arabs and Muslims, the designer seems to 

have made a wise choice: The prayer beads fairly accurately reflect the ST intentionality 

regarding inner peace and patience and also symbolize fairly accurately a general notion of 

prayer in Arabic. This is another example of how the religious and cultural variation in the 

background of authors and translators can come into play during the process of translation, 

with the symbol cake being less effective, for example, than in the case of the prayer beads. 

 As for the word love, this caters to the theme emotional relationships in the title Eat, 

Pray, Love vs. Ta„am, Salah, Hub َؽت" ، ٕلاح ، "ٛؼب-  , and is presented with the word love 
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drawn with flowers. Quite successfully, the cover of the Arabic version depicts the word love 

with three red flowers. This difference between the type of flowers used for both the Arabic 

and the English covers is slight. The English cover used colorful flowers to write the word 

love. The Arabic cover page used red roses to present the word Hub ( (ؽت . Nevertheless, the 

word love in English and ؽت  in Arabic were fairly adequately catered to in both texts by using 

flowers, symbolic of love in nearly all the languages and cultures of the world.  

From the foregoing analysis it can be deduced that expressing the other‟s culture, 

religion, and beliefs is not an easy, straightforward matter. Rather, it is a process that requires 

special effort. Moreover, cultures and their signs, symbols, and indexes should be examined 

carefully by translators in order to present the message accurately from the ST and its culture 

to the TT and its culture.  

In sum, it is perhaps fair to say that in Eat, Pray, Love vs. Ta„am, Salah, Hub َٛؼب"،       

, -ؽت" ،ٕلاح  the title, cover, and symbols were designed in a creative and simple way that is 

successful by all standards. For the TT it can also be claimed that the cover and signs were 

sufficiently creative and suitable for the target audience and culture, although they were not in 

all cases fully accurate in reflecting the ST author‟s point of view. 

4.4  Analysis 

4.4.1  Translation: What is gained and lost in translation.   

Having reviewed translation strategies, pragmatics, and equivalence in previous 

chapters, examples will now be presented to demonstrate the need on the part of the translator 

to understand the three aspects of cultural meaning that the author painstakingly elaborates in 

her book about traveling and discovering herself (Eat in Italy, Pray in India, Love in 

Indonesia). Examples are presented in tabular form to make the comparison between the ST 

and the TT more accessible, and to highlight the strategies employed in each case. Following 
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each example is a commentary offered to illuminate the differences and bring out what has 

been lost or gained in the process of transfer.  

4.4.2  Analysis of the Italian portion.  

Table 4.1.  Italian Comparison 1 

No. ST TT Strategy used 

1. One obvious topic still needs 

to be addressed concerning 

my whole pursuit of pleasure 

in Italy: what about sex? 

(Chapter 22, p. 67) 

صّخ ِٛٙٛع ٛج١ؼٟ ٠ٕجغٟ 

اٌزطوق ا١ٌٗ فٟ اٛبه ثؾضٟ ػٓ 

اٌَؼبكح فٟ ا٠طب١ٌب:ِبما ػٓ 

 اٌغٌٕ؟

Cultural Aspect  

(Chapter 22, p. 79) 

Foreignization 

No adaptation 

Loyalty to the ST 

 

What is striking throughout the translated version of Eat, Pray, Love is the systematic 

suppression of those parts of the narrative that deal with sensitive religious issues. 

Furthermore, when the narrative touches on emotional relationships, including topics that are 

taboo or culturally controversial, a different strategy is adopted: The text is translated quite 

fluently, and with remarkable transparency. That is, the translator tries not so much to 

manipulate or configure her translation as to make it more acceptable to an Arab reader.  

Gilbert‟s experience seems to ring true to Idris. This feature can perhaps be attributed to 

the fact that both the author and the translator are females, hence the closeness of feeling about 

various issues of life. The translator seems to comprehend and appreciate the author‟s struggles 

and needs when it comes to such aspects of existence as eating and loving. Thus, in those parts 

of the book where the author writes about relationships and her need for a man to stay by her 
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side, for example, the translator conveys these experiences fairly accurately: She does not omit 

nor equivocate; she attempts only to adapt. 

 The translator pursues this methodology quite well while transferring the meaning and 

the culture of the ST and the author‟s psychology into the TT, to let the readers feel what the 

author has experienced. On the social front, though, not in the area of religion where the 

translator adheres to principles of truthfulness and ethics; she remains loyal to the ST. Loyalty 

has been defined by Nord (1991, 1997) as the responsibility that translators have toward the 

various stakeholders in the interaction (SL authors, TT commissioners, and TL readers). 

Examples of this strategy at work are below, in Table 4.2. 

Table 4.2.  Italian Comparison 2 

No. ST TT Strategy used  

 Yoga 

(1)  

Mafia 

(33) 

 ٠ٛغب 

(1)  

 ِبف١ب

(33) 

Borrowing   

 

Borrowing   

Because the book under discussion involves more than three cultures as central features 

of the narrative, and given that these numerous cultural elements are combined (with the author 

adding her own fourth culture, and with the translator providing a fifth), many words have been 

borrowed from these source cultures and are directly transferred to the target culture. As a 

result, the strategy of borrowing is one of the most frequently used strategies in the TT. The 

borrowing strategy works effectively with terms, words, and even idioms that cannot be 

translated more liberally into the TT. 
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Table 4.3.  Italian Comparison 3 

No. ST TT Strategy used 

 Where a woman starts to 

question whether the wisest 

way to get over the loss of 

one beautiful brown-eyed 

young man is indeed to 

promptly invite another one 

into her bed. 

رجلأ إٟٔ ثٍغذ أف١وا آٌَ اٌزٟ 

ػٕل٘ب اٌّوأح ثبٌزَبإي ِب اما وبْ 

ِٓ اٌؾىّخ كػٛح ّبة آفو اٌٝ 

 ..... ٌٍزغٍت ػٍٝ فَبهح ّبة ١ٍُٚ

(1)  

Deletion/ Omission  

Here it is interesting to observe that the translation does not capture the nuance of the 

original work. But it is not always easy to see how or why the translator sometimes retains, and 

sometimes omits, certain words, phrases, or complete sentences that are taboo in the target 

culture.  Granted, in the conservative Arabic culture, sex outside marriage is a crime and thus a 

part of the sentence “invite another one into her bed,” was deleted in the TT. It is, however, 

puzzling when the translator keeps some sentences and words in the TT as they are in the ST. It 

is certainly true that ultimately “No one really knows what goes on inside a translator‟s head” 

(Fawcett, 1997, p. 139). 

Table 4.4.  Italian Comparison 4 

No. ST TT Strategy used 

 There, I offer up to the 

universe fervent prayers of 

thanks. 

).........................( 

(1)  

Deletion/ Omission 
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As explained above, deletion/omission are also heavily used by Idris, especially when it 

comes to religious aspects. The author comes from a different religious background than the 

target audience. As a result, this translation avoids religious misunderstandings or anything that 

might mislead or be offensive to Muslim readers. “Acceptability is the result of the translator‟s 

initial decision to subject him/herself to the norms prevailing in the target culture” (Palumbo, 

2009, p. 5). Idris is certainly cognizant of the fact that many members of her particular target 

audience resist any religious point of view that is in conflict with their own (given that this is 

not her first translation to Arabic). So here acceptability of the target audience has come into 

play most conspicuously.  

 

Table 4.5.  Italian Comparison 5 

No. ST TT Strategy used 

 “God definition” )......................( 

(3) 

Deletion/omission 

 

Why did the translator leave out (the end of) Chapter Three of the ST and opt for the 

conventional blank? This is part of the overall puzzle alluded to above: The translator‟s 

intention throughout the book was to translate almost everything that the author said and reveal 

the author‟s intentions to the best of her ability throughout the translation (Idris, 2012). But 

intention is one thing, execution quite another. 

The fact that Chapter Three portions were not translated goes against the most basic 

tenets of adequate translation, and the natural instinct of many translators. The reason is 

perhaps obvious—this chapter predominantly deals with religion and the author‟s reaction to or 

relationship with Hinduism, an issue that may not be a serious concern to a Christian, but the 
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same is not true for followers of Islam. If the chapter had been translated, it could have easily 

led to the entire publication being banned in some Muslim countries where talking about 

religion in such way is strictly forbidden. 

Table 4.6.  Italian Comparison 6 

No. ST TT Strategy used 

 And what I remember is 

being constantly harassed by 

men on the street. And in the 

pizzerias. And at the movies. 

And in the Vatican.  

ٚأموو إٟٔٔ رؼوٙذ ٌٍزؾوُ 

اٌَّزّو ِٓ اٌوعبي فٟ اٌْبهع ، 

ٚفٟ ِطبػُ اٌج١زياٚفٟ ا١ٌَّٕب 

 ٚفٟ .............

(22) 

Deletion/ omission  

 

 

In the TT, the Vatican was deleted, as it is a religious place. This is the methodology 

that the translator uses throughout the book—staying away from anything that may cause 

religious offense. The translator‟s values, belief, religion, and culture affect the TT at least in 

part: “The translator‟s own socio-cognitive system (the translator‟s culture and system of 

values, beliefs, etc.) . . . plays an important role in informing translation decisions and thus 

confirming the relative nature of equivalence relations” (Hatim & Munday, 2004, p. 53). 

Table 4.7. Italian Comparison 7 

No. ST TT Strategy used 

 No and No لا ٚأٌف لا 

(1)  

Dynamic equivalence  
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As Table 4.7 shows, the translator uses the strategy of dynamic equivalence for a 

change: The translated text is far from literal or word-for-word. Since dynamic equivalence is 

very much text receiver-oriented, the translator uses her Arabic idiom to the full and opt for  لا

 .as the Arabic equivalence for No and No ٚأٌف لا 

  

Table 4.8.  Italian Comparison 8 

No. ST TT Strategy used 

 This was my moment to look 

for the kind of healing and 

peace that can only come 

from solitude. 

أٗ ٚلذ اٌجؾش ػٓ اٌْفبء ٚاٌَلاَ 

 اٌٍن٠ٓ لا ٠ؤر١بْ الا ِٓ اٌٛؽلح

(1)  

 لٖو 

Restriction  

 

In Table 4.8, above, the translator uses one of the most common strategies in the 

grammar of emphasis: restriction. There is an explicit restriction that is translated in Arabic 

through  الأستثىاء: negative verb +  إلا.  Restriction is used both in English and Arabic to 

emphasize the importance of the topic. The author in this sentence wanted to highlight the 

point that healing and peace can come only from solitude. This sentence was translated into 

Arabic as ػٓ اٌْفبء ٚاٌَلاَ اٌٍن٠ٓ لا ٠ؤر١بْ الا ِٓ اٌٛؽلح. The translator has thus successfully captured 

the essential emphasis.  

Table 4.9.  Italian Comparison 9 

No. ST TT Strategy used 

 On September 9, 2001, I 

thought I had fallen to bits 

، اػزملد ثؤٟٔ 2001أ٠ٍٛي  9فٟ 

لل أٙود ِٓ لجً، ٌٚىٓ فٟ رٍه 

- Foreignization 

Author background 
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before, but now (in harmony 

with the apparent collapse of 

the entire world) my life 

really turned to smash. 

اٌفزوح )ٚرٕبغّب ِغ الا١ٙٔبه اٌنٞ 

ّٙلٖ اٌؼبٌُ وٍٗ( رؾٌٛذ ؽ١برٟ 

ٌٝ ؽطبَفؼلا ا  

 

(5) 

the same was 

transferred in ST  

 

“The primary objective of translation is to achieve the same informational and emotive 

effects of the source texts in the translation” (Faiq, 2010, p. 13). This is evident here, as the 

translator in this case delivered the original information and emotive effects in the TT 

accurately and completely. To achieve this, the translator used straightforward foreignization 

as a strategy, simply because loyalty to the ST is called for, and no adaptation is needed.    

September 11, 2001, was an event of cataclysmic proportion, not only for Americans 

but the whole world. This incident left a strong negative influence on Americans that continues 

to run deep in their national psyche; it was likened to the catastrophe of Pearl Harbor in WWII. 

As an American, the author therefore wanted to link her inner collapse, precipitated by her 

divorce, with the World Trade Center collapse. The author intended to show how September 

11
th

 affected her negatively and was thus able to successfully link her personal life changes 

with world changes in geo-politics and the new level of terrorism and body counts.     

Additionally, using the September 11
th

 event has pragmatic meaning, and Gilbert‟s 

emotional, historical, and cultural background is reflected in the ST. 
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Table 4.10. Italian Comparison 10 

No. ST TT Strategy used 

 Oh, and also I drank a bottle 

of house red, just for me.  

(11)  

More wine honey? asked 

Maria.  

Homemade red wine 

(20) 

خ ِٓ أٖٚ، وّب ّوثذ ىعبع

 اٌْواة ، ٌٟ ٚؽلٞ.

(11)  

ٍؤٌزٗ ِبه٠ب : ً٘ رو٠ل اٌّي٠ل ِٓ 

 اٌْواة ٠ب ؽج١جٟ؟

 ّواثب ِٖٕٛػب فٟ إٌّبىي

(20) 

Adaptation 

 

 

Adaptation/localization 

or domestication  

 

 Unlike the deletion strategy that has been heavily used in dealing with religious parts of 

the text, the translator kept all the parts that deal with cultural differences as they are, albeit 

heavily domesticated. The translator used adaptation, localization and other domestication 

strategies in dealing with cultural and value differences.   

Adaptation strategy is one of the most common strategies used in the translation 

process especially when there are cultural differences.  In Italy, where the author discovered 

her passion for food and drink, she used many words such as red wine that is not translated 

literally in the Arabic text as ٔج١ن, for example. Instead, the translator replaced the homemade 

red wine and the house red with a generic Arabic term meaning almost any drink.   

Through all the chapters that describe Gilbert‟s experiences in Italy, the translator has 

similarly adapted the ST to the target audience by using the localization strategy that involves 

“Taking a product and making it linguistically and culturally appropriate to the target 

country/region and language where it will be used and sold” (Munday, 2008, p. 191). The 
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translator localized the words in the TT to conform to the words prevalent in a conservative 

Muslim culture. 

Table 4.11.  Italian Comparison 11 

No. ST TT Strategy used 

 Tiramisu for dessert 

 

(11) 

I am walking through the 

Villa Borghese one evening 

after a happy day spent in 

school, and the sun is setting 

gold over St. Peter‟s Basilica 

  (16) 

أِب اٌزؾ١ٍخ فىبٔذ ػجبهح ػٓ ٛجك 

 ِٓ  اٌز١وا١َِٛ

(11) 

وٕذ أِْٟ فٟ ف١لا ثٛههغ١ي فٟ 

اؽلٜ الأ١َِبد ثؼل ٠َٛ ٍؼ١ل 

 لٚزٗ فٟ اٌّلهٍخ ، ٚوبٔذ

اٌٌّْ اٌغبهثخ رٍمٟ ثؤّؼزٙب 

 اٌن٘ج١خ ػٍٝ ثبى١ٍ٠ه ٍبْ ث١زو.

  (16) 

 

- Transliteration 

 

- Transliteration 

 

 

 The author employs many names and words that represent the Italian culture and Italian 

cuisine. The translator represents or spells these elements in the characters of another alphabet, 

a strategy that occurs infrequently in translating Eat, Pray, Love. As shown in previous 

examples, the author transliterates the following Italian names: Tiramisu, Villa Borghese, and 

St. Peter‟s Basilica into Arabic alphabet as follows ٍَٛبْ ث١زو ٠يثبى١ٍ٠ه، ف١لا ثٛههؽ، اٌز١وا١ِ . By 

doing so, the translator creates a new and different culguage that combines new language with 

the culture of the target region/area. Therefore, when cultural elements are combined in one 
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text or context, the term culguage will come out of culture and language to capture the intrinsic 

relationship between the two (Faiq, 2010, p. 17).  

Table 4.12.  Italian Comparison 12 

No. ST TT Strategy used  

 I thought about this for a 

moment, and then decided. : 

it‟s a verb, of course. I think 

it‟s ACHIEVE.  

I believe, which is also a 

verb: SUCCEED. 

فىود ٌٍؾظخ صُ لٍذ أػزمل ثؤٔٙب 

 أغبى ..

 ػٍٝ ِب أػزمل ٟ٘ ٔغبػ ..

(33) 

Transposition  

 

This method is used when replacing a word with another with no changes in meaning. 

It is a change of word-class, e.g., from noun to verb, adjective to adverb, etc. This happens in 

the title as verbs are changed to nouns.  

Achieve is a verb in English but is translated as a noun in Arabic  أغبى. Similarly, the 

verb succeed in English is converted into a noun in Arabic ٔغبػ. But is pragmatics suspended 

when translators resort to transposition? In other words, is there a particular intentionality 

when the ST opts for verbs and not nouns? Is there an implicature that may be obliterated when 

the TT seems to change the verb into noun in a cavalier way? These are questions for future 

research; such issues have not been broached by Translation Studies to date. In this thesis, we 

have ventured into a preliminary analysis of the pragmatics of transposition when discussing 

the book title above. Certainly further research into these matters is needed. 
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Table 4.13.  Italian Comparison 13 

No. ST TT Strategy used  

 Extreme poverty  

Murderous tyranny  

ٌفمو اٌّللغا  

 الاٍزجلاك اٌلاِٟ

(33)  

Calque  

 

Calque, as defined on page 22, is a direct translation in which the SL expression or 

structure is transferred in a literal sense. It is a kind of borrowing from another language where 

the translator borrows an expression wholesale, or rephrases a concept in a slightly different 

way. This is precisely what takes place in this cultural text, wherein many such expressions are 

directly assimilated into the TT. This frequently happens when literal translation conveys the 

meaning in an adequate way or where the expression borrowed fills a conceptual or a semantic 

gap in the target language (we all remember the American skyscrapers coming into Arabic as  

(١ٍبٍخ الأٔفزبػ and the Russian perestroika Arabized as ٔبٛؾبد اٌَؾبة . In this text, extreme 

poverty, murderous tyrannies are translated as ِٟاٌفمو اٌّللغ ، الاٍزجلاك اٌلا. Here, calques 

strengthen the meaning in the text and present a more accurate, complete, and authoritative 

picture of ST themes such as poverty. Calques give graphic descriptions for the reader and 

deliver meaning that is closer to the author‟s intent.  
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4.4.3 Analysis of the Indian portion.  

Table 4.14. Indian Comparison 1 

No. ST TT Strategy used 

1. The traditional Japa Mala is 

strung with 108 beads. 

p.1 

 101رزؤٌف اٌغبثب ِبلا اٌزم١ٍل٠خ ِٓ 

 ؽجبد .

p. 5 

Transliteration 

 

Table 4.15.  Indian Comparison 2 

No. ST TT Strategy used  

 Saris  

Mantra  

Yoga  

Hinduism 

Guru  

Turiya 

Antevasine 

 

 اٌَبهٞ

 اٌّبٔزوا 

 ٠ٛغب 

 ٕ٘ل١ٍٚخ

 اٌغٛهٚ

 رٛه٠ب 

 أٔز١فبى٠ٓ

(37)+(38)+ (66)+(69) 

Transliteration  

The Japa Mala has already been discussed when introducing the Indian culture and the 

analysis of the book‟s cover. The translator used the transliteration strategy in the TT with the 

traditional Japa Mala that she rendered as “عبثب ِبلا”. 
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 Gilbert (2006) defined the turia state as the elusive fourth level of human consciousness. 

During the typical human experience, say the yogis, most of us are continually moving among 

three different levels of consciousness: waking, dreaming, or deep dreamless sleep (p. 206).  

Here the translator transliterates the term turia more or less as it is pronounced in English:رٛه٠ب. 

This happens primarily because no adequate replacement is available for the concept in Arabic. 

Antevasine was mentioned in the ST, meaning “One who lives at the border ... 

indicating a person who had left a bustling center of worldly life to go to the edge of the forest 

where the spiritual masters dwelled” (Gilbert, 2006, p. 214). The translator also used the 

transliteration strategy to translate this term as  ٓأٔز١فبى٠ in the TT.  

There are a number of new terms in the ST, and transliteration is adopted to define the 

Indian culture in the TT. For example, according to Gilbert, a great Yogi is one who has 

achieved the permanent state of enlightened bliss. “A Guru is a great Yogi who can actually 

pass that state on to others” (2006, p. 130). This term is transliterated in the TT as  ٚاٌغٛه.  

Some theorists suggest that translators should generally avoid using unusal terms or 

forms to avoid conveying weird information. “The translator should avoid Latinate and unusual 

forms” (Dolet, 1540/1997, cited in Munday, 2008, p. 27)
1
. However, the translator in this text 

does use Latinate and unusual forms in order to transfer the source culture to the target 

audience, and in the process creates new foreign cultural objects through the TT. 

 

 

 

                                                            
1Latinate: Relating to, resembling, or derived from Latin 

http://www.merriam-webster.com/dictionary/latin
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Table 4.16.  Indian Comparison 3 

No. ST TT Strategy used  

 And touch my forehead to 

the temple step 

 ٍٚغلد ػٍٝ كهعخ اٌّؼجل

(37) p. 126 

Domestication 

 

“Acceptability is the result of the translator‟s initial decision to subject him/herself to 

the norms prevailing in the target culture” (Palumbo, 2009, p. 5). In this text, the translator 

used domestication strategy to deliver the meaning of the Source Text in a way that the target 

audience will accept and understand. For example, the ST author was describing her first 

experience when she entered the temple and how peaceful she felt, writing that as a result of 

this peace, she worshiped and prayed. However, the author did not illustrate this emotion and 

action by worshiping. Instead she wrote “Touch my forehead to temple step” (p. 126). The 

translator was successful in expressing the meaning and making it more acceptable to the 

overwhelmingly Muslim audience. Therefore, she reflected the Islamic culture and described 

the forehead touch to the temple step as “ٍغلد” which means to genuflect in worship and 

prayer in Islam. 

Table 4.17.  Indian Comparison 4 

No. ST TT Strategy used 

 I honor the divinity that 

resides within me 

 أعًّ .... اٌزٟ رَىٓ ثلافٍٟ 

p.151 

Deletion  

In this example, the deletion strategy is used likely as a result of religious sensitivities 

surrounding the concept deleted. Divinity is used instead of God or Allah. The difference in 
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religious backgrounds forced the translator to delete the word divinity because it is deemed 

unsuitable for the intended audience. 

Table 4.18.  Indian Comparison 5 

No. ST TT Strategy used 

 Islam blames our misery on 

rebellion against God.  

This sentence was deleted 

(38) 

deletion 

  

In Table 4.18, above, the author of the ST is trying to define different schools of 

thought regarding the inherently flawed human being. So, the author states that Taoists call it 

imbalance, Buddhism labels it ignorance, and Islam blames our misery on rebellion against 

God. The translator simply deleted the sentence. Tomlinson (1999) states “Globalization 

aspects cannot be understood until they are grasped through the conceptual vocabulary of 

culture” (p. 1). This explains how the author sees Islam as a religion and how, through her 

previous definition of one‟s flawed state, she expresses a particular attitude which certainly 

illustrates how globalization has played a central role in defining the other‟s ideas, culture, 

values, and religion.  

Table 4.19. Indian Comparison 6 

No. ST TT Strategy used 

 And I drift into such a state 

that I think I might be calling 

God‟s name in my sleep.  

This sentence was 

deleted(40) 

deletion 
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Table 4.20.  Indian Comparison 7 

No. ST TT Strategy used 

 Especially in this divided 

world, where the Taliban and 

the Christian Coalition 

continue to fight out their 

international trademark war 

over who owns the rights to 

the word God. 

ففٟ ٘نا اٌؼبٌُ إٌّمَُ اٌنٞ 

رزٛإً ف١ٗ اٌؾوة اٌؼب١ٌّخ اٌضب١ٔخ 

اٌطبثغ ث١ٓ ٛبٌجبْ ٚاٌزؾبٌف 

 ا١ٌَّؾٟ.........

 (70 ) 

Deletion  

GOD word was 

deleted 

 

 

“The representation of others through translation is a powerful strategy of exclusion 

used by itself as normal and moral” (Said, 1995, as cited by Faiq, 2010, p. 18). The morals of 

the translator, her religion and her culture, forced her to delete the previous two examples that 

include the name of God. The translator prefers to avoid translating religious ideas or thoughts, 

and instead adopts the deletion strategy as an approach for dealing with religious sensitivities.  

Table 4.21. Indian Comparison 8 

No. ST TT Strategy used 

 The search of God Chapter  This Chapter was deleted 

(57)  

Deletion  

 

In addition to the two previous examples in which the translator preferred to use the 

deletion strategy to avoid religious interpretation or stating facts that may come into direct 

conflict with Islam, Chapter 57 that also deals with Gilbert‟s journey through India, was 
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completely omitted. This chapter primarily describes the author‟s viewpoint and efforts in 

search of God. It contains many ideas and thoughts that represent Gilbert‟s religious 

background and are in conflict with the beliefs of the target audience. 

Table 4.22.  Indian Comparison 9 

No. ST TT Strategy used  

 I believe that all the world‟s 

religions share, at their core, 

a desire to find a transporting 

metaphor.  When you want to 

attain communion with God 

غب١ٌب ِب رْٕؤ اٌطمًٛ اٌل١ٕ٠خ ِٓ 

أؽل  اٌزغوثخ اٌٖٛف١خ. ام ٠قوط

اٌَّزىْف١ٓ اٌْغؼبْ ٌٍجؾش ػٓ 

ٛو٠ك عل٠ل ف١ؼ١ِ رغوثخ 

 رغبٚى٠خ صُ ٠ؼٛك. 

 (70) 

Domestication  

As Sabry (2010) explains, the best way to express the human spiritual side is by 

following Sufism where the human being attains optimal communication with God, leaving 

behind all that is worldly (p. 251). The translator, in Table 4.22, reflects her religious 

background by using Sufism in the Target Text as a core belief that brings all religions 

together, regardless of orientation or differences. This is a striking example of the 

domestication strategy, as no reference was ever made to Sufism anywhere in the Source Text. 

So in this way Idris was able to transfer Gilbert‟s thoughts on this aspect of religion without 

any problem, and of course without arousing any negative feelings among the Arab target 

audience. 
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Table 4.23.  Indian Comparison 10 

No. ST TT Strategy used  

 As Sextus, the ancient 

Pythagorean philosopher, 

said, “The wise man is 

always similar to himself”  

وّب لبي ١ٍىَزًٛ، اٌف١ٍَٛف 

اٌوعً اٌؾى١ُ اٌج١زبغٛهٞ اٌمل٠ُ، "

 اٌنٞ لا ٠ْجٗ الا ٔفَٗ"

(64) 

Modulation  

  

As elaborated in Chapter 2, modulation is a method used in translation that results in 

changes to the Target Language‟s (TL) grammar and the Source Language‟s (SL) meaning. In 

the foregoing example (Table 4.23) the grammar of target language was changed by the 

translator, resulting in some alteration in the sense of the original text. The translator uses a 

verb plus negative producing a restriction in the TT: "َٗلا ٠ْجٗ الا ٔف”, veve htuoht the ST only 

used a straight forward adjective, but with rich semantics: similar to himself. 

4.4.4  Analysis of the Indonesian portion.  

Table 4.24.  Indonesian Comparison 1 

No. ST TT Strategy used  

 “Indonesia” or „Even in my 

underpants I feel different‟ 

“ ٟ اٌلاف١ٍخ، أّؼو ؽزٝ ثّلاثَ

 ”ثؤٕٟٔ ِقزٍفخ

Foreignization 

First, and perhaps surprisingly, the chapter entitled “Even in my underpants I feel 

different” was not changed in spite of the fact that it sounds extremely awkward to an Arab 

reader. Talking about underpants, especially by a woman, is not done; it is one of those topics 

that cannot be discussed publicly in Arab society. It sounds as if the author is sharing too much 
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private information with the audience, which goes against traditional communication patterns 

of the target audience. Nevertheless, the translator follows the foreignization strategy. The 

translator could have used an alternative method to change the chapter title in response to the 

sensitivities of the target culture. Unlike previous religious examples in which the translator 

deleted all religious texts and references to religion, the translator in this case kept the title of 

this chapter as it is. One explanation for this retention is that, though not entirely appropriate to 

the Target Text and target audience, the reference to underwear would not be as problematic as 

unsuitable religious references might be. This dilemma in translation is well explained by 

Fawcett (1997) who states: 

The politeness principle could be used in invoking the non-translation of offensive 

material into cultures where it is not customary to cause offense in writing, although 

this means violating the quality [truth] principle, since the translator will not be giving 

an accurate and truthful account of the original. (p. 130) 

Although the translator kept the original chapter title as it appeared in the ST, and Idris was 

accurate in transferring the meaning, the politeness principle was violated for at least a part of 

the target audience. 

Table 4.25.  Indonesian Comparison 2 

No. ST TT Strategy used  

1. “But Bali is a fairly simple 

place to navigate. It is not 

like I have landed in the 

middle of the Sudan with no 

idea of what to do next.” 

Chapter 74 

ىٓ ثبٌٟ ِٕطمخ ٠ًَٙ اٌزغٛي ف١ٙب. ٌ

فبلأِو لا ٠ْجٗ ٘جٟٛٛ ٍٜٚ ثٍل ِب 

ب ٍؤفؼٍٗ ِٓ كْٚ أٞ فىوح ػّ

 لاؽمب"

Deletion/Omission  
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The author was sarcastic when she mentioned Sudan to imply backwardness and 

underdevelopment. In the Arabic translation the translator deleted Sudan: She did not want to 

humiliate or culturally offend Arab readers in general and the Sudanese in particular by 

mentioning Sudan in a negative way. In this way, the translator could be said to have followed 

the politeness strategy (or as it is sometimes called, political correctness or PC) in her 

translation. As Hickey (1998) states: 

Politeness is a social cultural phenomenon, roughly to be defined as showing, or 

appearing to show, consideration of others. Politeness can thus be seen as one of the 

basic social guidelines for human interaction, the goal of politeness can then be 

described as reflecting or realizing the social or interpersonal function of language.    

(p. 54) 

In this and similar examples, the translator clearly reflected her knowledge of, and sensitivity 

to Arab culture, always a prerequisite for effective cultural translation. 

Table 4.26.  Indonesian Comparison 3 

No. ST TT Strategy used  

 Pina coladas  

Shiva  

Lontars 

 ّواة اٌج١ٕب وٛلاكاً

 ١ّفب 

 ٌٛٔزبه)ٍِٛٛػخ ٛج١خ ثب١ٕ١ٌخ(

(74)+(76) 

Transliteration  

 

In this part of Eat, Pray, Love, the author presents new and different cultures as 

compared to her indigenous culture, hence the introduction of new terms and names in the 

Target Text. To correctly define these new terms and names, the translator uses the 
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transliteration strategy, which means the representation and spelling of a term in the characters 

of another alphabet. This strategy is used in cultural contexts where a lengthy explanation of 

unfamiliar terms would have been necessary. The strategy as shown by the previous examples 

would also give the reader an authentic overview of the Indonesian culture and some of the 

names used there. Although essentially simple, the transliteration strategy makes a substantial 

difference in creating a new culture in the reader‟s mind. It is an artistic way of recreating 

experience and thus an effective tool for delivering cultural names and terms to an alien 

culture.   

 

Table 4.27.  Indonesian Comparison 4 

No. ST TT Strategy used  

 Last time you in bad divorce. 

No good.  

أٙبف ثبٔى١ٍي٠زٗ اٌوو١ىخ " اٌّوح 

 اٌّب١ٙخ وٕذ فٟ ٛلاق. غ١و ع١ل.

(75) 

Domestication  

 

  

The remark in Table 4.27, above, was made by the author‟s friend in Bali. Apparently, 

he speaks very little English, hence the unidiomatic use of no good captured by the author. 

Idris delivers the meaning in this context and adds أٙبف ثبٔى١ٍي٠زٗ اٌوو١ىخ that situationalizes the 

utterance properly. In this instance, the translator uses the domestication strategy, albeit 

indirectly, through framing or orchestrating the interaction. 
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Table 4.28.  Indonesian Comparison 5 

No. S TT Strategy 

 Where are you going? Where 

are you coming from? To a 

westerner, this can seem like 

rather invasive inquiry from 

a perfect stranger.   

اٌٝ أ٠ٓ أٔذ ما٘ت؟ ِٓ أ٠ٓ أٔذ 

، ٠جلٚ أر١ذ ؟ ثبٌَٕجخ اٌٝ اٌغوثٟ

٘نا اٍزغٛاثب فٟ غ١و ِؾٍٗ ِٓ 

 ّقٔ غو٠ت.

Foreignization 

The translator did transfer the meaning exactly into the Target Text to convey the 

author‟s cultural background, as shown in Table 4.28, above. This example can be labeled as 

pragmatic translation. In Western culture in general and American culture in particular, privacy 

is highly prized: People frequently become quite awkward when strangers ask them questions 

related to their private lives, age, how much money they earned, etc. Such questions are 

considered offensive and distasteful if asked by strangers. When the author mentioned this in 

the previous example, she was showing how annoyed she was by their questions. This idea was 

translated directly and accurately, although the gloss added by the translator is likely to be 

somewhat foreign to the target audience. In some of the Arab countries, private questions of 

this nature reflect care and love, and are in no way considered offensive. 

Table 4.29.  Indonesian Comparison 6 

No. S TT Strategy 

 That little girl, that little 

three-years old girl who was 

sitting silently in the hot sun 

for four straight hours, 

اٌطفٍخ  هرٍه اٌفزبح اٌٖغ١وح؟ رٍ

ماد الأػٛاَ اٌضلاصخ اٌزٟ وبٔذ 

عبٌَخ ثّٖذ فٟ اٌٌّْ لأهثغ 

ٍبػبد ِزٛإٍخ، ِٓ كْٚ رنِو 

Pragmatics  
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without complaints or snack 

or toy? She‟s naughty? I 

wish I could say, “people- 

you want to see naughty, I‟ll 

take you to America, show 

you some kids that‟ll have 

you believing in Ritalin”  

أٚ ٛؼبَ أٚ ٌؼجخ؟ ٟ٘ ١ٍئخ 

١ٕذ ٌٛ أِىٕٕٟ أْ ألٛي ّاٌٍَٛن؟ ر

ٌُٙ " أ٠ٙب إٌبً، رؼبٌٛا اٌٝ أ١ِووب 

ٍٛء اٌٍَٛن ػٍٝ ؽم١مزٗ.  ٌزوٚا

رؼبٌٛا لأه٠ىُ ثؼ٘ الأٛفبي اٌن٠ٓ 

 ١ٍلفؼٛٔىُ اٌٝ اٌغْٕٛ"

(11)  

Here the author is once again being pragmatic when she broaches the issue of how 

naughty American kids can be.  “I wish I could say, „people—you want to see naughty, I‟ll 

take you to America, show you some kids that‟ll have you believing in Ritalin.‟” In comparing 

the children in Indonesia to those in America, Gilbert is also trying to show that kids in Bali 

are suffering. Her remark, “That little girl, that little three-year old girl who was sitting silently 

in the hot sun for four straight hours, without complaints or snack or toy?” connotes that the 

kids in this part of the world do not have the usual pleasures of childhood as children in the 

West do; these children in Bali live in poverty. The comparison that the author draws in the 

example in Table 4.29 above, between the American kids and the kids in Bali, has strong 

pragmatics and it reflects Gilbert‟s perception of kids suffering from deprivation in Indonesia. 

The translator in this situation has been true to the original text. 

 

 

 

 



 72 

Table 4.30.  Indonesian Comparison 7 

 He held out another limp, 

broken, shredded, gasping 

document filled with 

Balinese Sanskrit and 

complicated sketches. 

فؤػطبٟٔ كفزوا آفوا ِزٙبٌىب 

 ِّٚيلب ٠ٍفع آفو أٔفبٍٗ..

(11)  

Equivalence 

&Pragmatics 

 

 

 .is an expression used metaphorically to describe how old the documents are ,٠ٍفع آفو أٔفبٍٗ"

Therefore, this equivalence to “old, broken, shredded document” gives accurate meaning and 

description of the situation. This is yet another case in point regarding pragmatics that shows 

the author‟s perception and her background, as well as the translator‟s successful attempt at 

conveying the sentiments in the source. 

 

Table 4.31.  Indonesian Comparison 8 

No. S TT Strategy 

 Bright light  

Violent and oppressive   

 إٌٛه اٌَبٛغ 

(10اٌؼٕف ٚاٌمّغ )  

Calque  

 These are all good examples of calque, wherein direct translation of expression or 

structurefrom the source language (SL) is done in a literal fashion in the Target Language 

(TL). Calque in this example shows the meaning of bright light as  إٌٛه اٌَبٛغ  which preserves 

the strong, symbolic meaning of the original. Similarly the couplet violent and oppressive as 

 also enhances the meaning of violence. In general, calques tend to  enrich the اٌؼٕف ٚاٌمّغ 

meaning by adding foreign colour to texts. 
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Table 4.32. Indonesian Comparison 9 

No. S TT Strategy 

 On things I do know about 

intimacy is that there are 

certain natural laws which 

govern the sexual experience 

of two people, and that these 

laws cannot be budged any 

more than gravity can be 

negotiated with. 

ِّب أػوفٗ ػٓ اٌؾ١ّ١ّخ أٔٗ صّخ 

لٛا١ٔٓ ٛج١ؼ١خ رَٛك اٌزغوثخ 

اٌغ١َٕخ ث١ٓ ّق١ٖٓ ٚثؤْ رٍه 

اٌمٛا١ٔٓ غ١و لبثٍخ ٌٍٕمبُ أوضو ِٓ 

 ِٛٙٛع اٌغبمث١خ الأه١ٙخ 

(99)  

Foreignization 

 

In the above instance the author is describing intimacy. The translator adhered to the ST 

almost fully, although the concepts are by and large alien or at least unfamiliar to the target 

audience. The translator transfers the word intimacy as  انحميميت , and sexual experience as  انعلاقت

 Despite the fact that such terms are somewhat foreign to the target audience, the .انجىسيت 

translator perseveres in retaining them, simply because to modify them would be to dilute what 

they stand for.  The translator could have used different words to deliver the meaning with 

slight changes that would suit the target audience better (for example,  اٌؼبٛف١خاٌؼلالخ instead of 

  :However, she did not do so, which seems to endorse Fawcett‟s (1997) argument .(اٌؼلالخ اٌغ١َٕخ

The variation between languages in the different components and relations of word 

meaning has two consequences for translation. Firstly the meaning that is transferred 

will be decided by situation and context, not by the dictionary, and secondly, the 

transfer will nearly always involve some form of loss or change. (pp. 25-26) 
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In the translation process, there are inherently gains and losses, but perhaps the most important 

aspect of the process is to transfer the words and meanings with accuracy and completeness 

while balancing politeness by using terms that suit the target audience.  

Table 4.33.  Indonesian Comparison 10 

No. ST TT Strategy 

 Spoken like a woman who 

already had four orgasms 

today 

 Deletion رزؾلص١ٓ ِضً اِوأح ......

Unlike the previous example in which the term sexual relations was translated literally, 

in this example (Table 4.33) the word orgasms was deleted in the Target Text—an example of 

extreme domestication used to suit the target culture. However, a pertinent question arises: 

Why did the translator keep similar words such as sex, intimacy, and sexual experience, but 

deleted the word orgasms? This apparent discrepancy may leave the target reader puzzled 

about the pattern of deletion adopted as a strategy throughout. 

4.5 Discussion  

From the above analysis a number of conclusions can be drawn, namely: 

 Transliteration is used mostly due to differences in cultures and languages.  

 Foreignization is employed in dealing with most cultural aspects, regardless of 

acceptability by the target culture or target readers.  

 As far as the portion on religion was concerned, omission is heavily drawn on, and 

domestication was used to avoid offending spiritual sensibilities.  
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 The source text actually relates to four different cultures: Italian, Indian, Indonesian, and 

American. The author was certainly influenced by her American culture while relating to 

various events. Mentions of the September 11
th 

attack is just one example of this influence.  

 During the journey through Italy, transliteration was the most frequently used strategy. 

Also, on many occasions, foreignization was used for the Italian examples because of the 

Latin words.  

 In the India section that deals with the spiritual side of the writer and religion in general, 

the deletion strategy was the norm. However in some parts of the text, refuge was sought in 

the domestication strategy due to religious sensitivities and to avoid the risk of having the 

translation banned.  

  Surprisingly, in the Indonesian section, although there are many terms, ideas, and values 

that are not appropriate to most of the Arab audience, the translator remains mostly loyal to 

the Source Text. But deletion was also used (e.g., orgasms) 

 Translated text was heavily influenced with Arabic and Islamic cultural semiotics.  

 Due to the translator‟s Arab background, the fifth culture was introduced into t he Arabic 

translation of Eat, Pray, Love. This influence of the fifth culture becomes clearly evident 

when she uses strategies such as deletion, domestication, etc. This brings us to an 

interesting point: A book that is supposed to describe life and activities in three different 

cultures, (Italy, India, Indonesia) actually absorbs two other cultures (USA, Arab) because 

of the backgrounds of the author and translator. 

 A translator, depending on her/his background and culture, can create very different images 

in the target reader‟s mind than those intended by the author. This can be called a modified 

influence (or a mediating one) as compared to a blind commitment to the letter and spirit of 

the original text without regard for the target audience. 

 Globalization affects the receiver‟s point of view and influences her/his cultural pictures of 

his/her own culture and that of others. 
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4.6 Reviews 

4.6.1 Reviews written by professional reviewers. 

In the foregoing paragraphs, we have analyzed and discussed in some detail the various 

translation strategies adopted by the translator of Eat, Pray, Love, and how variations were 

incorporated into the Target Text to conform to the sensitivities of the target audience. In 

addition, different manifestations of pragmatics, semiotics, culguage, equivalence, etc. were 

highlighted in order to illuminate and better comprehend the process of translation. With this 

range of analyses in mind, we will now briefly explore some book reviews of both the original 

work as well as the Arabic translation. 

Table 4.34.  Reviews in Time magazine and Emaratalyoum newspaper 

Variable  Reviews of (ST) Reviews of (TT) 

Content   

TIME MAGAZINE 

“An engaging, intelligent and 

entertaining memoir…her 

account of her time in India is 

beautiful and honest and free of 

patchouli-scented obscurities.” 

by Lev Grossman 

 

Emaratalyoum newspaper 

wrote about the Arabic book 

-"ٛؼبَ ٕلاح ؽت" .  

فٟ ٍوك ػفٛٞ ِْٛق، رزٛاٌٝ اٌؾىب٠ب ” 

« ٛؼبَ.. ٕلاح.. ؽت»فٟ وزبة 

ٌٍٖؾبف١خ الأ١ِوو١خ ا١ٌياث١ش غ١ٍجود 

اٌزٟ هٚد رغوثزٙب فٟ اٌجؾش ػٓ ٍلاَ 

ٍذ ثجٛػ ّجٗ ربَ  ّٖ ٚرٛاىْ ٌنارٙب، ٚف

ِوؽٍخ ؽوعخ ِٓ ؽ١برٙب، رؼوٙذ ف١ٙب 

لأزىبٍخ أّجٗ ثؤىِخ ِٕزٖف اٌؼّو، 

١بْ اٌىبرجخ، ٚكفؼزٙب اٌٝ اٌّوٚه لٍجذ و

ػلح فٟ ثٍلاْ « ٔف١َخ»ثّؾطبد 

ِقزٍفخ، ٌؼً هٚؽٙب اٌمٍمخ رؼضو ػٍٝ 

 ٍى١ٕخ ِب، ثؼل اٙطواة ٠ًٛٛ.

Influence  Positive influence  

 

Negative influence on the 

reader.  

 

 

http://www.time.com/time/magazine/article/0,9171,1161222,00.html
http://www.time.com/time/magazine/article/0,9171,1161222,00.html
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Table 4.35.  Reviews in New York Times and Al Ittihad newspaper 

Variable  Reviews of (ST) Reviews of (TT) 

Content  NEW YORK TIMES BOOK 

REVIEW 

“If a more likable writer than 

Gilbert is currently in print, I 

haven‟t found him or her. … 

Gilbert‟s prose is fueled by a 

mix of intelligence, wit and 

colloquial exuberance that is 

close to irresistible, and makes 

the reader only too glad to join 

the posse of friends and devotees 

who have the pleasure of 

listening in.” 

by Jennifer Egan 

 

AL ITTIHAD NEWSPAPER 

(Sultan,2012) 

ع١ٍجود وبرجخ أ١ِوو١خ ِود ا١ٌياث١ش 

ثزغوثخ ىٚاط فبًّ ِغ ىٚعٙب اٌّؾبِٟ، 

أزٙذ ثبٌطلاق، ٚثبٌىض١و ِٓ الاؽجبٛبد 

ٚؽبلاد الاوزئبة اٌّو١ٙخ، وبٔذ رٖؾٛ 

١ٌلاً فٟ آفو فزواد اٌؼلالخ ِغ ىٚعٙب 

ٌزغٍك ػٍٝ ٔفَٙب ثبة اٌؾّبَ، ّؼٛه 

غو٠ت اٌغض١بْ ٠ٍّئ وً عَل٘ب، ٚهغجخ 

أٌُ ّل٠ل ٠ؾطُ ٘نٖ  ٘بئٍخ فٟ اٌجىبء، ٕ٘بن

اٌّوأح كْٚ أْ رلهٞ ِب١٘زٗ رؾل٠لاً ثبٌوغُ 

ِٓ رٛافو وً ّٟء ؽٌٛٙب ٚػٍٝ ِب ٠واَ 

ٚوّب رزّٕٝ أ٠خ ىٚعخ رموه اْ رؾ١ب ِغ 

ىٚعٙب ؽ١بح أٍو٠خ ٔبعؾخ، ِبما عوٜ امْ 

 ؟ ٌّبما وً ٘نا اٌزقجٜ ؟

Influence  Positive influence   Negative influence  

 

 The Source Text readers evaluated Eat, Pray, Love positively, which must have helped in 

the wider circulation of the book in the West. These reviews state that the author did a great job 

in projecting the spirit of the societies referred to in the book. There was little if any cultural or 

religious shock for the liberal, open-minded American or English readers.  

 The Arabic translation, on the other hand, has received mixed reviews. Although 

newspapers in various target audience countries were generally positive, particularly in their 

comments regarding the efforts of the translator and how commendable these were, reviews 

predominantly stated that, as far as details are concerned, the translated version was not up to 

the mark. There were some very negative comments; an attitude that is taken not so much 

toward what was translated as what was actually said in the ST. This can easily be explained in 

cultural terms: One can clearly see differences in thinking between the Western and the Arab 

http://travel2.nytimes.com/2006/02/26/books/review/26egan.html
http://travel2.nytimes.com/2006/02/26/books/review/26egan.html
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cultures. Despite the positive effects of globalization, cultures and social behavior do define 

how people from different countries and regions relate to issues of religion, habits, traditions, 

sex, etc. 

Following are examples reviews from readers demonstrating how they received the 

Target Text.   

4.6.2 Reviews written by readers. 

As a result of its appeal to a wide segment of societies worldwide, many discussion 

forums and blogs were initiated to exchange opinions and thoughts about Eat, Pray, Love and 

in its Arabic version َٛؽت ،ٕلاح ،ؼب . A sampling of some of the feedback can be seen in the 

following examples: 

اٌفواُ.. ٌىٓ اٌٖؾ١ؼ اْ ٟ ٌِو٠ى١خ َِزؾ١خ رمٛي رلػٛ اٌْبة ا٠ؼٕٟ اٌمبهة اٌؼوثٟ ِّىٓ ٠ظٓ اْ اٌىبرجخ الأ

ٚعٙخ ٔظو٘ب أعياء اٌْٟ ٌّب رنوو اٌىبرجخ ا٠ّبٔٙب ثبلإٌٗ ِٓ  ٚٔفٌ،اٌىبرجخ لبٌذ ٘بٌىلاَ ٚاٌّزوعّخ اٍزؾذ رىزجٗ

اْ  ِؾنٚف ثبٌىبًِ ِٚؾطٛٛ ثلاٌٗ ٔمٜ. ِٓ ٚعٙخ ٔظوٞ اِب 3اٌؼوث١خ .. ثل١ًٌ اٌغيء  ٚا٠ل ِؾنٚفخ ِٓ اٌزوعّخ

أٚ أٗ ٠ىزت ػٍٝ إٌَقخ  .. اٌّزوعُ ٠ىْٛ أ١ِٓ فٟ اٌزوعّخ ِٚب ٠ٍؼت فٟ إٌٔ ػٍٝ و١فٗ ٚلا ٠ي٠ل ٚلا ٠ؾنف

Discussion) اٌّزوعّخ )ثزٖوف( أٚ )ِغ اٌزؼل٠ً (2012ؽت،  ،ٕلاح ،ِٕبلْخ وزبة ٛؼبَ   

 Dolby (2005) discusses the structure of the self-help books as generally consisting of a 

problem-and-solution formula. He claims that the message which self-help authors try to 

deliver varies from one author‟s culture to another (as well as from one reader‟s culture to 

another), and therefore “the message can be accepted and loved by one community, and hated 

and rejected by another community due to cultural differences and cultural sanctions” (p. 66). 

In light of the feedback gathered from newspapers, magazines and the internet, it is clear that 

sometimes readers who already know and are aware of most of the cultural differences choose 

to read the original version after they have read the edited translation. As many parts of Eat, 



 79 

Pray, Love that describe religious and sexual aspects have been deleted in the translation, many 

Arab readers would like to know what was actually written. 

ٛي ا١ٍّٗ هةِؼب٘ب أوضو .. رم "ثؼل أزٟ ٌٛ لبه٠خ اٌغيء اٌضبٌش اٌٍٟ ؽبمفزٗ اٌّزوعّخ الله ٠َبِؾٙب وبْ رؼبٛفزٟ  

God ٚأٍّبء أفوٜ ِبكهٞ ِٓ ٠ٚٓ ٠ب٠جزٙب .. رمٛي لأْ اٍُ  (ِٛ أٞ اٍُ صبٟٔ ٚموود أٍّبء وض١وح ِٕٙب )الله

ٔظو٘ب ٚرْؼو ثبلأٌفخ ِؼبٖ ٚفبٕخ فٟ ثلا٠خ ٌغٛء٘ب ٌلإٌٗ ِٕٚبعبرٗ" ِؼجو أوضو ِٓ ٚعٙخ God ()اٌوة  

(Discussion .(2012ؽت،  ،ٕلاح ،ِٕبلْخ وزبة ٛؼبَ -  

These examples clearly demonstrate that some readers have viewed the Target Text negatively 

and want to discover for themselves what was actually written in the original text to satisfy 

their curiosity, and seek accurate knowledge.  
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Chapter Five: Conclusion and Recommendations 

5.1 Conclusions 

Irrespective of the languages we speak or the regions in which we live, human 

aspirations evolve, grow, and thrive more or less similarly for everyone, though their 

expression does find variations because of differences in cultures, religion, and environment as 

aspects of language in social life. This diversity in thinking will remain despite the process of 

globalization. Happiness, fulfillment, grief, sorrow, and contentment or lack of it is some of the 

powerful emotions that fill our souls. No one, I suppose, can escape the experience of these 

sentiments, though the emotions involved vary in intensity from one person or culture to 

another. Eat, Pray, Love by Elizabeth Gilbert is a travel diary that takes us through these 

emotions so beautifully that one begins to feel a part of the expedition.  

In translating this book into Arabic, Zeina Idris has contributed immeasurably to our 

intercultural understanding, as four diverse cultures and ways of thinking have been scrutinized 

through an Arab lens for the benefit of millions of Arab readers. Obviously this rendering did 

raise some issues surrounding the quality of the translation, mostly related to deletion, 

omission, or at times, willful manipulation. However, as is now established among language 

and translation scholars, such strategies are the stock-in-trade for all translators seeking to 

accommodate cultural differences. In this thesis it is demonstrated that, as long as the spirit of 

the thoughts and their intensity are not lost in translation, the inevitable loss is a relatively 

small price to pay. Such translation efforts help bring the world closer together and promote 

understanding among cultures; they are praiseworthy because they promote understanding and 

curiosity about others rather than increased fear of them. 

More specifically, the purpose of this thesis was to demonstrate that self-help books can 

successfully combine more than one culture, certainly when the book originally deals with 

more than one culture and when it is transferred to another language and for a different culture. 

In order to support that point, this thesis has provided numerous examples from the Source 
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Text and Target Text of Eat, Pray, Love and ؽت  ،ٕلاح ،ٛؼبَ   The introductory chapter briefly 

presented the self-help book as a cultural phenomenon, and considered the challenges of 

translation and dynamics of globalization, especially when the work combines multiple 

cultures. The second chapter explained equivalence, pragmatics, and various translation 

strategies including modulation, adaptation, calque, borrowing, domestication and 

foreignization, transliteration, substitution, and others. The third chapter provided information 

about semiotics, its components, sign categories, and cultural semiotics in the translation 

process. Data analysis was presented in the fourth chapter, highlighting what is gained and lost 

in translation, and noting the range and nature of the translation strategies used in this multi-

cultural project. 

The main finding of the research is that one text can combine more than one culture and 

the process of translation can give rise to a new and deeper understanding of the Source Text 

by the target audience. Transliteration strategy was successfully applied in presenting the other 

cultures‟ names and terms, in the process creating new dictionary terms and thus enriching the 

target language. In some of the portions that dealt with religion, sensitivity of the subject 

matter produced omissions or changes in the Target Text that did not fully represent the 

contents of the Source Text. One can clearly see that the translated text was profoundly 

influenced by cultural Arabic and Islamic semiotics, resulting in considerable variations 

between the Source Text and the Target Text.  Even the title of the translated version ٕلاح  ،ٛؼبَ

،ؽت was influenced by cultural semiotics, as was also shown in the fourth chapter.  

The translated version of Eat, Pray, Love by Zeina Idris is an example of how the 

translator decided to share social and cultural patterns of the source culture in some parts of the 

book, while refraining from doing so in other parts particularly when religious issues were 

implicated. Use of such tactics may be at the author‟s own discretion. Often, however, the 

matter is taken out of his or her hand, and the censorship would be imposed by governments, 
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institutions, agencies, authorities, publishers, or other relevant entities. Such limitations, 

whether personally or institutionally induced, are bound to have an influence on the final 

product. In her translation, Zeina Idris avoided some controversial matters that may have 

created difficulty in the Arab culture, such as blunt religious views or explicit remarks related 

to sexuality expressed by the author.   

No doubt that translating the original text accurately without omission or any kind of 

deletion would be the ideal way, leaving it to the target audience to judge for themselves the 

acceptability of the original work and how the recipient wishes to read and interpret it. While 

cultural compulsions are understandable, it is the ethics of translation that should be uppermost 

in the minds of translators.  However, the loss of carefully crafted nuances and subtle 

differences in expression may not be avoidable during the process of translation, particularly in 

the case of a wide gulf between the cultures and values of the author and the translator. An 

effective strategy used in delivering the meaning of the Source Text to the target audience is 

foreignization, as was demonstrated here.   

Some cultural loss in translating a self-help book is bound to occur in order to produce 

an acceptable and understandable text that meets both the author‟s and the target audience‟s 

expectations. However, the Arabic translation of Eat, Pray, Love could have used a preface by 

the translator to inform the target readers that the translated text has deletions and 

modifications and the reasons for them. If the translation must be adapted to comply with 

restrictions imposed by, say, institutions or similar agents, then these entities must be 

mentioned or at least a reference should be made to this fact no matter how obliquely. In 

relevant parts, footnotes should have been inserted to indicate that some readers might consider 

the author‟s words offensive. 

  



 83 

5.2 Recommendations 

 Based on these observations and analyses, I recommend that academic institutions, 

governments, and other relevant agencies strongly encourage the study of translation methods 

and the significance of understanding cultures (source and target) in the process of 

accomplishing quality translations. Such an approach will go a long way in bridging gaps in 

the understanding of others. 

Having gone through the intricacies of the translation under consideration, and having 

examined the various strategies employed in the process of translating the book Eat, Pray, 

Love and its Arabic version َؽت ،ٕلاح ،ٛؼب , the following recommendations are proffered: 

 Authors and translators carry heavy responsibility. Writers of non-fiction are supposed 

to remain bound by the ethics of academic requirements. The first and foremost 

obligation is to present the truth. Therefore, during the process of translation the 

original text should not be modified so drastically that the spirit and intensity are 

compromised. The intent of the author should be preserved to the greatest extent 

possible. 

 Whenever many cultures are involved, it is recommended that the translator thoroughly 

study and understand the culture and environment of the author before undertaking 

translation. This will ensure minimum variation between the Source Text and the 

Target Text and deepen and enrich the TT. 

 If possible and convenient, the translator may also visit the respective countries to 

develop a better grasp of the nuances in the original work. 

 Detailed coordination between the translator and the publisher must be undertaken so 

that the publisher cannot change the ingredients whimsically. Changes to the content or 

book cover/title should be done in consultation with the author and the translator. 
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 In the interest of promoting understanding among people of different cultures, placing 

greater emphasis on English in the schools, colleges, and universities will help in 

enabling Arab people to read original works.  

 Because Arab Muslims are overwhelmingly conservative and extremely sensitive about 

religious issues, it is wise to exercise caution where religion is concerned. 

 Translated works that incorporate significant changes for whatever reason (a complete 

chapter about religion was omitted by Zeina Idris, for example) should include 

adequate explanations of what strategies and methods were used and why. 
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Appendix A 

Transliteration Table 

 

Arabic letters How the letters are written 

and pronounced in English 

  ا
A 

  ة
B 

  د
T 

  س
th or θ 

  ط
J 

  ػ
H 

  ؿ
Kh 

  ك
D 

  م
dh or ð 

http://en.wikipedia.org/wiki/Voiceless_dental_fricative
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  ه
R 

  ى
Z 

ً  
S 

ُ  
Sh 

ٓ  
S 

ٗ  
D 

ٛ  
T 

  ظ
Z 

  ع
 ‘ or ʕ 

  ؽ
Gh 

  ف
F 

http://en.wikipedia.org/wiki/Voiced_pharyngeal_fricative
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  ق
Q 

  ن
k 

  ي
L 

َ  
M 

ْ  
N 

ٖ  
H 

ٚ  
W 

ٞ  
Y 
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Appendix B 

Reviews 

Reviews of Eat, Pray, Love 

NEW YORK TIMES BOOK REVIEW 

“If a more likable writer than Gilbert is currently in print, I haven‟t found him or her. … 

Gilbert‟s prose is fueled by a mix of intelligence, wit and colloquial exuberance that is 

close to irresistible, and makes the reader only too glad to join the posse of friends and 

devotees who have the pleasure of listening in.” 

by Jennifer Egan 

 

TIME MAGAZINE 

“An engaging, intelligent and entertaining memoir…her account of her time in India is 

beautiful and honest and free of patchouli-scented obscurities.” 

by Lev Grossman 

 

LOS ANGELES TIMES 

“Gilbert‟s journey is full of mystical dreams, visions and uncanny coincidences…Yet for 

every ounce of self-absorption her classical New-Age journey demands, Gilbert is ready 

with an equal measure of intelligence, humor and self-deprecation…Gilbert‟s wry, 

unfettered account of her extraordinary journey makes even the most cynical reader dare to 

dream of someday finding God deep within a meditation cave in India, or perhaps over a 

transcendent slice of pizza.” 

by Erika Schickel 

http://travel2.nytimes.com/2006/02/26/books/review/26egan.html
http://www.time.com/time/magazine/article/0,9171,1161222,00.html
http://www.time.com/time/magazine/article/0,9171,1161222,00.html
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Reviews of the translated Arabic book 

Emaratalyoum newspaper wrote about the Arabic book "ٛؼبَ ٕلاح ؽت"-  

EMARATALYOUM NEWSPAPER  

 ” ٌٍٖؾبف١خ الأ١ِوو١خ ا١ٌياث١ش غ١ٍجود اٌزٟ هٚد « ٛؼبَ.. ٕلاح.. ؽت»فٟ ٍوك ػفٛٞ ِْٛق، رزٛاٌٝ اٌؾىب٠ب فٟ وزبة 

ٍذ ثجٛػ ّجٗ ربَ ِ ّٖ وؽٍخ ؽوعخ ِٓ ؽ١برٙب، رؼوٙذ ف١ٙب لأزىبٍخ أّجٗ رغوثزٙب فٟ اٌجؾش ػٓ ٍلاَ ٚرٛاىْ ٌنارٙب، ٚف

ػلح فٟ ثٍلاْ ِقزٍفخ، ٌؼً هٚؽٙب اٌمٍمخ « ٔف١َخ»ثؤىِخ ِٕزٖف اٌؼّو، لٍجذ و١بْ اٌىبرجخ، ٚكفؼزٙب اٌٝ اٌّوٚه ثّؾطبد 

 رؼضو ػٍٝ ٍى١ٕخ ِب، ثؼل اٙطواة ٠ًٛٛ.

ٕؼجخ، ام ٍوكد اٌىبرجخ ١ٍورٙب ثؼلَ اكػبء، اٍزطبػذ ا١ٌياث١ش فٟ ِنووارٙب اٌزٟ ؽظ١ذ ثوٚاط وج١و، رؾم١ك ِؼبكٌخ 

ٚغٍفذ مٌه ثّٙبهح هٚائ١خ ِزّوٍخ، رؼوف و١ف رغزنة اٌمبهة ا١ٌٙب، ٚرغؼٍٗ ِْلٚكاً اٌٝ ؽى١ٙب، ٕٚللٙب أ٠ٚبً، هثّب 

ح، ٠قزٍف ِزٍكٍ ِؼٙب، ٠َٚزغوة فٟ ثؼ٘ الأؽ١بْ ِزَبئلاً ٌّبما رفؼً رٍه اٌّوأح مٌه؟ الا أْ آفو ٠زؼبٛف ِغ ٕبؽجخ ا١ٌَو

٠ٚؾزوَ افز١بهارٙب، ٚهغجزٙب فٟ رغ١١و ع١ّغ َِبهارٙب، ثً لل ٠وٜ فٟ ثؼ٘ اىِبد ا١ٌياث١ش مارٗ، ٠َٚزْؼو أْ اٌىبرجخ 

روٚٞ عيءاً ِٓ ِؼبٔبرٗ، ٚروّلٖ اٌٝ و١ف١خ اٌٍٛط اٌٝ ِزب٘خ إٌفٌ اٌزٟ ٟ٘ ػوٙخ ٌزمٍجبد ػلح، ٚلا رئافن فٟ أؽ١بْ وض١وح 

 ثّب رفؼً.

ب اٌنٞ ٕلهد َٔقزٗ اٌؼوث١خ ػٓ اٌلاه اٌؼوث١خ ٌٍؼٍَٛ )ٔبّوْٚ( ثبٌزؼبْٚ ِغ ِئٍَخ ِؾّل ثٓ روٚٞ ا١ٌياث١ش فٟ وزبثٙ

ؽىب٠خ الأٌٚٝ ٠ىْٛ ٍؼ١ٙب فٟ  33ِٓ اٌؾىب٠ب ِٛىػخ ػٍٝ صلاصخ ألَبَ، ففٟ اٌـ 101هاّل آي ِىزَٛ، ٚروعّزٗ ى٠ٕخ اكه٠ٌ، 

ؽىب٠خ أفوٜ ٍؼ١بً اٌٝ اٌزؤًِ، ٚفٟ اٌمَُ  33جخ فٟ إٌٙل ٌزجلأ ا٠طب١ٌب اٌٝ اٌَؼبكح اٌلاف١ٍخ، ث١ّٕب فٟ اٌمَُ اٌضبٟٔ رؾٜ اٌىبر

ِٓ ّٙبكاد ػٓ الأِبوٓ اٌزٟ « ٛؼبَ.. ٕلاح.. ؽت»هؽبٌٙب فٟ أل١َ١ٔٚب ٍٛجبً ٌٍزٛاىْ. ٚلا رقٍٛ ؽىب٠ب « ١ٌي»الأف١و رٍمٟ 

ِوّل ١ٍبؽٟ ؽبفع ٌزبه٠ـ ؽٍذّ ف١ٙب وبرجزٗ، ام اٍزطوكد ا١ٌياث١ش ِضلاً فٟ ٕٚف ِؼبٌُ ػلح، ٚهٍُ ِلاِؾٙب، ٚوؤٔٙب 

 ,Ismaiel) اٌّىبْ، ٚأزملد ونٌه ثؼ٘ الأّٔبٛ ٚاٌؼبكاد، ِزطولخ اٌٝ رٛاه٠ـ ِظٍّخ فٟ أِبوٓ ِقزٍفخ فلاي هؽٍزٙب" 

2010). 

AL ITTIHAD NEWSPAPER (Sultan, 2012) 

ٚثبٌىض١و ِٓ الاؽجبٛبد  ا١ٌياث١ش ع١ٍجود وبرجخ أ١ِوو١خ ِود ثزغوثخ ىٚاط فبًّ ِغ ىٚعٙب اٌّؾبِٟ، أزٙذ ثبٌطلاق،

ٚؽبلاد الاوزئبة اٌّو١ٙخ، وبٔذ رٖؾٛ ١ٌلاً فٟ آفو فزواد اٌؼلالخ ِغ ىٚعٙب ٌزغٍك ػٍٝ ٔفَٙب ثبة اٌؾّبَ، ّؼٛه غو٠ت 

اٌغض١بْ ٠ٍّئ وً عَل٘ب، ٚهغجخ ٘بئٍخ فٟ اٌجىبء، ٕ٘بن أٌُ ّل٠ل ٠ؾطُ ٘نٖ اٌّوأح كْٚ أْ رلهٞ ِب١٘زٗ رؾل٠لاً ثبٌوغُ ِٓ 

ء ؽٌٛٙب ٚػٍٝ ِب ٠واَ ٚوّب رزّٕٝ أ٠خ ىٚعخ رموه اْ رؾ١ب ِغ ىٚعٙب ؽ١بح أٍو٠خ ٔبعؾخ، ِبما عوٜ امْ ؟ رٛافو وً ّٟ

 ٌّبما وً ٘نا اٌزقجٜ ؟ 

اٌجْو ٌٚلٚا ِغ للهر١ٓ ِزَب٠ٚز١ٓ ػٍٝ الأمجبٗ ٚاٌزّلك، فّىٛٔبد اٌظلاَ ٚإٌٛه ِٛعٛكح “رمٛي ١ٌي فٟ ِمطغ ِٓ اٌىزبة: 

ٍٚ ٌل٠ٕب ع١ّؼبً، ٠ٚؼٛك اٌٝ اٌّوء )أٚ اٌؼبئٍخ أٚ اٌّغزّغ( اٌمواه ثغٍجخ أؽلّ٘ب ػٍٝ ا٢فو: اٌف١ٍٚخ أٚ اٌوم٠ٍخ ،  ثْىً ِزَب

اٌق١و أٚ اٌْو، ِٚؼظُ اٌغْٕٛ اٌنٞ ٠َٛك ٘نا اٌىٛوت ٔبرظ ػٓ ٕؼٛثخ رًٕٛ الإَٔبْ اٌٝ رٛاىْ ِغ ٔفَٗ، ف١ٕزظ ػٓ مٌه 
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، ٌٚنٌه ٚفٟ ٌؾظخ ث١ٓ اٌّوٗ ٚاٌٛ٘ٓ ”وكٞ ػٍٝ اٌَٛاءاٌفًْ فٟ اٌزًٕٛ ٌلإعبثخ اٌٖؾ١ؾخ ٘نا اٌغْٕٛ اٌغّبػٟ ٚاٌف

 ٚاٌوإ٠خ ٚعلد ا١ٌياث١ش اٌّقوط، وٚٛء ثؼ١ل فٟ آفو ٔفمٙب اٌنٞ رزقجٜ ف١ٗ !!

اٌٚٛء اّبهح اٌٝ اٍزٕبهح اٌؼمً فٟ ِمبثً ظٍّبد اٌغَل اٌزٟ ٔغوق ف١ٙب، فزطغٝ اٌٍٛبًٚ ٚاٌْٙٛاد ٚالأّٛبع ٚاٌزفب٘بد 

و غولٝ كْٚ اْ ٕٔزجٗ، رٍزّٕٙب اٌلٚاِخ كْٚ أْ؟؟؟؟ أؽل اٌٝ ؽبٌخ اٌغوق اٌغّبػ١خ ٘نٖ، اٌىً ػٍٝ وً ّٟء ف١ٕب ٚؽٌٕٛب، ١ٖٔ

غبهق فٟ اٌٚغ١ظ، ٚاٌىآثخ ٚاٌغْغ، ٚاٌنار١خ اٌّطٍمخ، ٚلا فلآ، ٕٚ٘ب لا ٠قٍٖه الا ٔٛه اٌج١ٖوح، اٌنٞ ٠ْغ وجوق فٟ 

ٌقبٛف ٌٚٛ ٌٍؾظخ، ٌىٕٕب ٔواٖ ثْىً ٚاٙؼ.١ٌٍخ ّزبء لب١ٍخ، ٍبػزٙب فمٜ ٔوٜ وً ِب ؽٌٕٛب فٟ ٚ٘ظ مٌه إٌٛه ا  

اٌجؾش ػٓ اٌطّؤ١ٕٔخ، ٚاٌزٛاىْ إٌفَٟ وبْ ٘ٛ اٌّقوط ٚاٌؼلاط ٌٙنٖ اٌّوأح اٌّؾطّخ، ٚفغؤح رموه اْ رَبفو اٌٝ ا٠طب١ٌب 

ٚثلاك أفوٜ ثؾضب ِزٛإلا ػٓ عٛ٘و ٘نا اٌزٛاىْ، رؾذ ِظٍخ لل٠ّخ هفؼذ ١ٌي هأٍٙب ٚاػٍٕذ لإٔللبئٙب أٙب لوهد 

ٍخ كهًٚ رؼٍُ اٌٍغخ الا٠طب١ٌخ، ٚوبٔذ رزٛلغ الاٍئٍخ، ٚاٌَقو٠خ ٚالاٍزٙغبْ، ٌّبما ٚلأٞ ٍجت ؟ ٚفٟ ٘نا اٌؼّو ِٛإ

ِٚبٌفبئلح ؟ ٚأٍئٍخ أفوٜ وبْ ِٓ اٌٖؼت ٚعٛك اعبثبد ِمٕؼخ، فبٕللبإ٘ب لا ٠َؤٌٛٔٙب ١ٌؼوفٛا ٌٚىٓ ١ٌؼ١لٚ٘ب اٌٝ ظٍّبرٙب 

 اٌَبثمخ.

َّبن ِٕن ِلح: لبي ٌٟ أؽ“ رمٛي ١ٌي فٟ ِمطغ آفو  ِىبْ اٍزواؽخ اٌؼمً ٘ٛ اٌمٍت، وً ِب ٠َّؼٗ اٌؼمً ١ٍٛخ إٌٙبه ٘ٛ “ل إٌ

لوع الأعواً ٚاٌٚغ١ظ ٚاٌغلي، ٚوً ِب ٠ؾزبط ا١ٌٗ ٘ٛ اٌَىْٛ. ٚاٌّىبْ اٌٛؽ١ل اٌنٞ ٠غل ف١ٗ اٌؼمً اٌَلاَ ٘ٛ كافً ٘لٚء 

”.اٌمٍت مان ٘ٛ اٌّىبْ اٌنٞ رؾزبع١ٓ اٌن٘بة ا١ٌٗ  

ح مٌه اٌٚٛء اٌنٞ هأرٗ فٟ ٌؾظخ ػجٛه ٚفلآ، لوهد أْ رغ١جُٙ ثبٌزبٌٟ: ٌَذ ثؾبعخ ٌزجو٠و اٞ لأعً اٌزَّه ثغنٚ

ّٟء، فوثّب ٌٛ لٍذ أٟ ٍؤرؼٍُ اٌولٔ ٌٓ ٠َؤٌٕٟ أؽل، أٔب أه٠ل اْ أرؼٍُ الا٠طب١ٌخ ٚ٘نا ٠ىفٟ لأرؼٍّٙب كْٚ اْ اوْٛ ٍِيِخ 

اٌٝ هِٚب، ٌزؼ١ِ رغوثخ صو٠خ ثلأد ثبٌطؼبَ فٟ ا٠طب١ٌب ٚاٌزؼجل فٟ أِبَ أؽل ثزمل٠ُ رف١َو ِب، ٚثبٌفؼً ؽيِذ ؽمبئجٙب ٚأطٍمذ 

”.ٛؼبَ، ٕلاح، ؽت“إٌٙل، ٚأزٙذ ثبٌؾت فٟ عي٠وح ثبٌٟ، ٘نا ِب هٚرٗ ا١ٌياث١ش ع١ٍجود فٟ وزبثٙب   

 ayya-222@hotmail.comػبئْخ ٍٍطبْ | 
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